SEO PowerSuite

Workflow

This guide will lead you through the main SEO activities
to help you efficiently organize your SEO process and
achieve top rankings that will generate more sales.

The guide is meant for SEO PowerSuite users, so it tells
where to find or enter data in the SEO PowerSuite tools.

However, the SEO advice you get here will certainly help
even if you're not using our tools yet.

To try SEO PowerSuite, just download the free
version at http://www.link-assistant.com/download.html
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Create a winning SEO campaign
(your SEO PowerSuite workflow explained)

SEO PowerSuite is a comprehensive pack of 4 SEO tools, each dealing with a
particular aspect of SEO. The package has all you need to get top search engine
rankings and see your traffic and sales boost. Check out the step-by-step guide
below to create an SEO campaign that's a smashing success — and a snap.

Prepare
Improve
backlinks
Build quality Find target
backlinks keywords
Assess
Get rid of Check current
toxic links rankings
Optimize Fix on-site
pages issues
Improve
website

| 1.Find your target keywords

Decide on the keywords you'll be building your SEO campaign around.

Step 1: Get keyword ideas. Run Rank Tracker and follow the Wizard's
instructions to create your first project. Switch to the Keyword Research
workspace, and choose any of the keyword research methods to collect

hundreds of great keyword ideas generated for you with the use of 20+ keyword
research tools.

Copyright © Link-Assistant.Com 3
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Step 2: Pick keywords with most profit-generating potential. Look at your

keywords' KEI (Keyword Efficiency Index) to choose the most profitable keywords.

The terms with a green KEI are frequently searched for and have pretty low

competition. Simply put, these can bring you lots of visitors — while being

comparatively easy to rank for.

English =

~ :
> Google casing rewards

Found keywords (:

#  Keyword

1 ocean casino rewards login

2 wind creek casine rewards holiday shopping
3 casinorewards

4 casino rewards captain cooks login

§  casino rewards vip points redeem

6 alle casino rewards zodiac

| 2. Check your website’s

KE['™:
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Run a ranking check to see where your website currently stands.

Check

Step 1: Select your target search engines and run the check. Press ) Rankings

in Rank Tracker and choose your target search engines to see your website’s

current ranks for the selected keywords.
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Step 2: Identify keywords you need to focus on. Take a look at your current
ranks — you may be ranking well for some terms already. Spot keywords your
website doesn't rank high for, and concentrate your SEO efforts on those.

Keywnids & rankings

» @ &M

Rankrg page(n)
Bnk-a3sistant com b RS www Bnk-a58id
S84 prweisule
540 sbwing
4 pITEORMIET SamCh
5 google search resultbpes  h
site ually

fanit Facking

| 3. Detect on-site issues and fix them

Run a site audit to reveal errors and warnings that are holding your rankings
back.

Step 1: Scan your website. Run WebSite Auditor and enter your website’'s URL
to start the analysis.

Step 2: Find your site’s weak spots. Take a close look at the factors with error
and warning statuses. Study the Details section to see problem pages and get

Copyright © Link-Assistant.Com 5
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tips.

Make sure you fix errors and deal with warnings accordingly to make your
website search engine friendly.

F o Arboild
) Error. 1,650 Waming: 2608 i) o 24715 Pragsct

Indezing and crawlability

|4

0 Rescunces with o 5labes code 7

) Resources with So siates code 3 Frund on pages

Factor status: @

There are 302 redirects found on your we

D Ressoroas rasiicted am indiing 34

© 404 page Letup comicty

ha use of Tase rediracts i pratly much

@ robotstable limited, check the above table 10 5@ all 1 mas surs that thew w9 is justhed
& amlsdemap
Redirects s your websile is e from redired

The absence of 302 rediracts doas mofecty, check your website for Pages with met
issues. To make sure all redirects 2
refresh and for Pages with rel="car

| 4. Optimize your landing pages
Create relevant, keyword-rich content using specific optimization tips.

Step 1: Analyze your pages. Go to the Page Audit > Content Audit module in
WebSite Auditor, select the page you'll be optimizing, and enter your keywords.
Let the software run a quick analysis of your page to get your page's current
optimization rate, details on keyword usage and other SEO stats. Pay attention
to any factors with an Error or Warning status. Switch to the Competitors tab for
details on how your top-ranking competitors are optimizing any given page
element, and the Details tab to get specific, keyword- and page-targeted advice
on how to improve your page's optimization.

®@r 0@ &

® 80.3% ®Error:0  /Vamingo  (Dinfo:3

Details Competitors The meta description tag

Title

1

iz Keywords in meta description ta
R Keywords in title 15 chars ¥ 4 :

@ Munmsls v @05 No #  Keyword Keywor.. = TFDF  TF-IDF (A Keyword
1 aipods 3 073 039(02

Meta tags

() Keywords in meta description tag 3

@ Meta description length 147 chars
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Step 2: Edit your page’s content. Switch to Page Audit > Content Editor for an
editable live preview of your landing page. Look at the factors on the left, and
make the necessary changes to your page's content right in the right-hand
view. Follow the tips you got at the previous step; the on-page stats and your
optimization rate on the left will recalculate in real time, as you type.

Once you've finished editing your page and reached the desired optimization
score, hitthe

sign to save the newly optimized HTML to your hard drive,
and upload it to your site to see your rankings (hence visits, hence sales,
remember?) skyrocket.

sokpocs! @20 &

i ) 80.0% Dawnload PDF

1,488 woid

¢

AirPods - Apple Clear farmatting [ &

AifFods models deliver an unparalleied wréless emperience, fam magical setup b Righ-quality Sound
Ayilable wEn S angraving

i ® Keyword stuffing on the page (2 keywords)
= Empty image alt text {15 images)

Mapped keywords

Y

AirPods Pro AirPods Max apole | 55 v

Recommended keywords

| 5. Eliminate harmful links

Examine your backlink profile and get rid of the links that are dragging your
rankings down.

Step 1: Evaluate your backlink profile. Run SEO SpyGlass and enter your
website’s URL to collect your backlinks.

Go to the Backlink Profile > Penalty Risks tab, select your backlinks, and

hit & to see if some of them may be doing your website more harm
than good.

Copyright © Link-Assistant.Com 7
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@ gelateriaromana.com ()

Summary
Domain penalty risk Link penalty risk
Backlinks

] ®

10.2%  89.8% 0.0%

Linking Domains

Ancho

<>

Linking Domamns Backiink pages

#  Linking domain Penalty Risk *  Disavowed # of Backlinks
1 &italyplacesmap.com 62% @ 2

2 kulturekhameleon biogspot com 62% @ 5

3  1idaytoureu 52% o 3

Take a closer look at links with a penalty risk over 40% and examine these pages
to decide which of the links need to be removed.

Step 2: Get rid of bad links. If possible, reach out to webmasters of sites
spammy links come from, asking them to take the links down. If there’s a large
number of harmful backlinks in your profile, or if outreach proves ineffective, you
can tell Google to ignore these links by disavowing them.

To generate a disavow file in SEO SpyGlass, select the links you want to disavow,
right-click them, and hit Disavow backlinks. Go to Preferences -> Disavow/Blacklist
Backlinks to review your disavow file, and hit Export to save it on your computer
when it's ready.

Submit the file you created to Google Disavow Tool, and voila - Google will know
which links to ingore when deciding on your website's authority.

#  Linking domain

Referring IPs -
1 & italyplacesmap.com

2 ku,__lln.._...._:--- [ 34 R o
[3 Historical Data B3 Disavow doma®
® da
@+ Domain Comparison » 4 .
nor record(s)
5
Add tags to sele
" ‘J g selected record(s)
[ Bulk Analysis 6 bt
Remove {afy risk
7 &bl
@ Domain Strength 8 gen Copy data to clipboard i
) Select All
Q & er
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| 6.Build quality links

Expand your link profile with relevant, high quality backlinks.

Step 1: Discover link prospects within competitors’ backlink profiles. Create
projects in SEO SpyGlass for your best ranking competitors to see where they
got their backlinks from. In a competitor's project, hit & to analyze their
backlinks’ quality. Pay attention to backlink authority factors like InLink Rank and
Domain InLink Rank, Domain Age, Link Value, etc., and identify top link sources.
Export your shortlisted links through File -> Export or by copying them to a
spreadsheet.

Run LinkAssistant and create a project for your site.

Projects:  www.gelateriaromana.com B Ney BSae ~ ECiose ~ @ Cloud [ Enterprise Licenss

@ gelateriaromana.com ) ®E®
Live Backlinks History im 3m 6&m 1y 3y Link type
4.9K 59.9%
$ miprojectbackinks  ~ (D C QUitK FIltsr comtaing Y =8
#  Backlink Page Domain 1. Inlink R... *  Linked Page Links Back First Found D Last Found D...
1 ®apps.apple comiusia 100 ® 59 \\\ 59 T'_u:r\arnma.‘la com/ dofollow Nov 6. 2019 Nov 6. 2019

Use the File ->Import option to load the link sources you've exported from SEO
SpyGlass.

Step 2: Find more quality link prospects. In your LinkAssistant project,

an ook to find relevant link opportunities using LinkAssistant’s new-school
prospect research methods. Select any method you'd like to use, and feel free
to repeat the search for as many methods as you need. As it finds prospects,
LinkAssistant will automatically fetch their email addresses so you can reach
out to them instantly right from the app.
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Step 3: Reach out. In your LinkAssistant project, click [~]emi to contact

potential partners and inquire if there are link opportunities available, such

as guest posts, listings in quality business directories, or others. Make use of

LinkAssistant's ready-made email templates or create your own, completely

custom ones.

Tick the prospects

you consider relevant

and click Move to Prospects.

Link Prospects

&

Start a New Search ~
& www.seroundtable com/google-new-m

63.8K domain traffic 90

6 Slack Alternatives to Try Before You Commit

269 9K domain traffic ® 87 Domain InLink Ran

bootr Ry [ 2 J‘——.:&Aiens—
s ada B> sesans | () upsate [ Ema verty [
& send emait

Prospect URL = Tite
& financesenline.comitop-10-alt Top & 3 outbox L " =

= Send 2 Mail template | Guest Posting Int
& techjury.net/bestmedical-billin Best = # Edit
& technologyadvice. comibloghing & Slag #  Prospect Email

Prospect URL
& websitesetup.org'best-forum- 10 B 1 noreply@adamenfroy.com
& www.adamenfroy.com/memb. 7 Be! E o m\nv.adamenfmy.c_(\'
From:

& www crazyegg comblog/best Best - o - e

o noreply@adamenfroy com
& www.crazyegg comiblog/best- Best

N - Subject: Do you accept guest posts?

& www fastfoodmenuprices.co. Love

Dear owner of hitps wwaw adamenfroy com/membership-site-platforms,
& www hastinger comAutonials/b 11 Bg
& vww ionos. com/digitalguiderh, Forul R L —

s fizerow &
ww lacal10 com/soflo-taste/ Beef

| came across your site, hitps:fiveww adamenfroy com/membership-site-platforms
& www makeuseof combest-fre The and absolutely loved #t! The thing is, | write on topics very similar to

those covered in your blog, and | already have a few ideas for a guest post
& www pinterest es/pin/5188288 The B in mind that 'm sure will be interesting for your readers.
& www.quicksprout.convbest-fr Top§ ' = e &

Oniine Help “ Cancel

& www.seo.comblogiwhy-the-b. Why
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Find the most profitable keywords
(with the help of Rank Tracker)

Discover traffic- and sales-generating keywords that are easy to rank for

Looking for a product or service, your potential customers turn to search
engines. They type in a search term, or a keyword, and find your site in the top
results — provided you've invested some serious SEO effort into this particular
term.

But as people’s habits vafdfry, they can use hundreds of different word
combinations to describe one and the same thing. That's why the starting point
of any SEO campaign is finding all keywords people may use and picking the best
ones to focus your SEO work on. Here's how the process goes:

Pick seed Get Choose the Analyze Build a
keywords suggestions best terms difficulty keyword map

| Step 1: Decide on your seed keywords

Seed keywords are terms that will be used as base keywords in your keyword
research. Rather than coming up with the terms yourself, you can get your
seed keywords collected in Rank Tracker right upon project creation from
Google Analytics and Search Console.

How-to: Let Rank Tracker Step 1: Choose Your Site

Welcome to Rank Tracker! Rank Tracker is an advanced search engines positions tracking tool that will let

dO the in itial sea rCh . Run you monitor your rankings in all the major SEs like Google, Yahoo!, Bing and more.
Rank Tracker, enter the URL e raraiie VAL wiask:
of the website you want to e R R

Please enter the URL of the site you wish to track search engines rankings for

create a project for, and tick

+ Enable expert options

Online Help Back ﬁ Finish Cancel

Enable expert options.

Copyright © Link-Assistant.Com 11
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Step 3: Enter Your Keywords

Now you need to specify the keywords or keyphrases you wish to monitor and click "Next"

Enter your keywords (one entry per line):

seo promoter

ibp seo report
commercial promoter
internet business promoter review
ibp website

ibp software

seo software ibp
promoter software
internet seo

internet business
promoter website
internet promoter
business promoter
promoter business

Online Help < Back ﬁ Finish Cancel

Click Connect your Google Analytics account (or/and Connect your Google
Search Console account) at Step 2 and enter your credentials for Rank Tracker
to fetch keyword suggestions that are relevant to your site's content. This
option will get you keywords right from Google Analytics and Google Search
Console - the ones that are already bringing you traffic. Click Next once access
has been authorized - you'll now see a list of ~30 keywords, fetched right
from Search Console and Analytics.

Tip: Think of your own keyword ideas. Consider adding 5 to 10 phrases
yourself. Think of the words that best describe what your product is or does
— keywords you think customers could use to search for your site in search
engines.

Let's say your website sells digital cameras — in that case, your seed keywords
could be digital cameras, buy cameras online and online camera store.

| Step 2: Discover new keywords

Once you've created your project, continue the research to get a comprehensive
list of potential keywords to target.

How-to 1: Use Rank Tracker’s powerful research methods. Select and copy
one or several of your seed keywords from your Rank Tracker workspace.

Copyright © Link-Assistant.Com 12
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Then switch to the Keyword Research module, and choose any of the keyword
research methods where you can further select a research tool that will be
used to pull keyword suggestions. If you are unsure about which method to
start with, go to Keyword Planner which is ideal for generating hundreds of
keyword ideas.

BE ysa ~

— 3

Target Keywords ‘nglish ~

A Google Ads Keyword Planner steak

Ranking Keywords Found keywords

Keyword Gap
#  Keyword # of Searches Expected Visits
Search Console
1 wagyu beef for sale 1,350 439
2  japanese a5 wagyu 13,080 4,251
Autocomplete Tools 3 abwagyu beef 2,240 728
4 wagyu filet mignon 1,320 429

Related Searches

Paste the seed keywords in the Enter topic keywords box, click the Search button,
and Rank Tracker will search for new keywords based on the ones you've
specified. If you need to, at this step, by clicking Advanced settings in the top
right corner of the dashboard, you can also specify negative keywords to filter
out certain terms from the research, and ensure you only get relevant, spot-on
suggestions.

Negative keywords:

smm services sea I

p

Exclude existing keywords i

Keyword difficulty:
EE Gaogle )
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Tip 1: Use multiple research methods. Repeat the process for other research
methods if you feel you could use more keyword ideas — each method will
generate from dozens to hundreds of new suggestions.

Ranking Keywords: discover the list of keywords a site is currenlty ranking for.
You may analyze either your own website or run search for any of your

competitors.

Keyword Gap: find the keywords your competitor (or several ones) rank for but
that are not present on your website.

Search Console: see the keywords pulled from your Google Search Console

account.

Keyword Planner: get keyword ideas from Google Ads Keyword Planner and
Yandex WordStat.

Autocomplete Tools: keyword ideas will be taken from suggestions provided by
autocomplete tools of Google, Bing, Yahoo, Yandex, YouTube, Ask, and Amazon.

Related Searches: find keywords and phrases that might relate to your initial
keywords that people often search for in Google, Bing, and Ask.

TF-IDF Explorer: find what keywords are used most often among your top SERP
competitors.

Related Questions: find out the most popular questions that people ask in the
Internet using your target keywords.

Keyword Combinations: find all possible combinations and misspelled variants
of your target keywords.

Note: All the keywords found with any of the keyword research methods will be
automatically stored in the Keyword Sandbox module (Keyword Research > Keyword
Sandbox). You can revisit this keyword archive a multiple times to continue your

work on keyword ideas.

Tip 2: Add local modifiers and brand names. Some of the keyword suggestions

you just got may appear way too general — especially if you're just starting out with
SEO for your site. It's a good idea to make the keywords more specific and relevant

to your particular business by combining them with local modifiers and brand names.

Copyright © Link-Assistant.Com 14
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In your Rank Tracker project, copy all keywords you've got by now. Go to the
Keyword Combinations research method and select the Word Combination tool
from the drop-down menu. Paste your main keywords into the first box and
enter the relevant brand names and/or locations in the two other boxes — these
will be mixed with your keywords and produce lots of long-tails.

Ei Word Combination - slot machine las vegas

Ranking Keywords

Found keywords (!
Keyword Gap

Search Cansole # Keyword # of Searches ~ Expected Visits Competition

1 casino rewards paris 0 0 9
Keyword Planner

2 sirdoin las vegas 0 0 480
Autocomplete Tools ; ;

3 sirloin paris 0 0 1,140
Related Searches 4 slot machine paris 10 3 2670
Related Questions 5  casino rewards las vegas 10 3 956

6  steak paris 100 33 11,800
TF-IDF Explorer

7 slot machine las vegas 1,020 332 23 800

8  steak las vegas 1,190 387 20,500

| Step 3: Choose the most efficient terms

At early stages of keyword research, the two crucial factors to look at are
keyword demand (aka number of searches) and competition. The former is
the number of times the keyword is searched for monthly, and the latter is the
number of sites competing for the term in search engines’ results.

Search volume to competition ratio lies in the basis of Rank Tracker's KEI
(Keyword Efficiency Index) formula. The index will let you quickly single out
keywords that can bring you lots of visitors — while being comparatively easy to
rank for.

(Number of searches)?

KEI =

Competition

As Rank Tracker finds keywords for you, it'll automatically collect their efficiency

stats so you can easily spot terms and topics with the biggest potential.

Copyright © Link-Assistant.Com 15
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How-to 1: Analyze the KEI column. Go through your keywords and keyword
groups and take a closer look at the KEI column to spot the most efficient terms
(the higher the KEI value, the better). You'll also see the total KEl and expected
visits for each keyword group, which can be handy in evaluating how efficient
will be if you target the entire group with one page.

Decide on the most efficient terms you'll be targeting — both keywords you

can integrate into the existing content on your site, and keywords you'll need

to create new pages for. Depending on the size of your site and the time you're
ready to spend on SEO, the number of terms you'll want to pick may be different.
It's totally fine if you only choose a handful of keywords for now - you'll be able
to go back at any point when you're ready to target more terms.

E USA (Google) Advanced settings ~
Found keywords (¢ Search -
KEI 1 - "

#  Keyword Searches Expected Visits Competition Cost Per Click ~ Keyword Diff . «

1 grilled steak reci... 131.438 @ 1,750 569 23,300 £0.86 453

2  omaha steaks 370,730 120,487 40,000 8321 53.2

619.487 ®

3 steaks online B 1,600 520 26,400 $6.22 541

4 steakmeat 96.970 @ 1,130 387 354,000 $2.51 557

5 order steaks onl.. 255890 @ 1,580 514 5,760 §7.12 56.0

6  steak delivery 232332 @ 4,690 1,524 90,800 $8.64 56.5

7 steak recipes 378877 @ 51,880 16,861 298,000 8161 616 ¢

Once you've chosen the most efficient keywords, move them to the
Target Keywords dashboard by right-clicking the selection and choosing
the Move Selected Keyword(s) to Rank Tracking option.

How-to 2: Evaluate buying intention. Another useful angle to look at your
keywords from is their profit-generating potential. Some terms may seem
appealing when you look at their search volume, but here’s the twist: most of the
frequently-searched-for terms are purely informational. While ranking for these
will attract visitors to your site, they are unlikely to bring you a lot of sales. Go
through your keyword lists in Rank Tracker and ask yourself about every term: Is
the searcher ready to buy? If the answer’s a definite “yes”, then you are looking at

Copyright © Link-Assistant.Com 16
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a Buy Now keyword — these guys tend to convert like crazy.

To help you evaluate buying intention, Google Ads' Cost Per Click can be a useful
metric. Cost Per Click gives you a pretty solid idea of how well a term converts -
basically, the higher the cost, the better it'll sell. It's pretty intuitive - the more an
advertiser is paying per click, the more valuable that traffic must be for them.

This metric is calculated by default when the tool is collecting keywords. After
the task is complete, you can see the Cost Per Click column in your dashboard.
Click on the header of the Cost Per Click column to sort your keywords by their
Cost Per Click (i.e. their potential conversion rate), and spot the costlier terms
you can incorporate into your organic keyword strategy.

Found keywords (07 Searct E: !
#  Heyword Cost Per Click ‘Searches KEI Expected Visits Competiton ~ Keyword DIff... ~
1 grilled steak rec. $0.86 1,750 131438 @ 569 23,300 453
2 omaha steaks T30 619.487 @ 120,487 40,000 53.2
$3.21
Autocomplete Tools 3 steaks online 600 96.870 @ 520 26,400 54.1
4 steak meat $6.22 1,120 3607 ® 387 354,000 56.7
5 order steaks onl $2 51 1,580 255.890 @ 514 5,760 56.0
Related Questions
6  steak delivery > o 4,690 232332 @ 1,524 90,800 56.5
TF-IDF Explorer E
T steak recipes 5161 51,880 378877 @ 16,861 298,000 61.6

How-to 3: Make top terms your target keywords. When you've picked your
top efficient search terms, click Move Selected Keyword(s) to Rank Tracking

to add them to your main Rank Tracker workspace. You'll start mapping and
tracking these keywords soon.

The terms you haven't added to your target keywords will stay right in the
Keyword Sandbox module, so you can go back and review them anytime later.

Tip 1: Avoid the highest competition. If you are just starting out with SEO
for your website, you'll probably want to remove all keywords with extreme
competition values (even if the KEI is good) — at least for now. With millions of
sites competing for rankings for a given keyword already, it'll take you a good

Copyright © Link-Assistant.Com 17
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while to rank high for the term.

Tip 2: Select keywords with the best KEI out of the remaining ones, and ignore
the ones with the worst — these are the terms with crazy competition and not-
so-many monthly searches, so optimizing for them is hardly worth the effort at
this point.

Tip 3: While moving your keywords, you can choose a particular keyword
group for them. Further, in the Target Keywords dashboard, you will be able to
fine-tune your keyword groups. You can automatically regroup your keyword
groups according to different levels of semantic similarity, so you can focus
on entire topics instead of individual terms, and easily manage and navigate
through an uncluttered, organized workspace.

If you need to reorganize the groups a little, you can merge several groups into
one (by selecting the groups, right-clicking the selection, and hitting Merge
groups), or move keywords from one group to another (by selecting the
keywords you'd like to move and hitting the Move To Keyword Group button).
Plus, it is possible to ungroup or delete your keyword groups.

You can also do the same operations with keyword groups in Keyword Sandbox
prior to moving them to Target Keywords.

| Step 4: Analyze keyword difficulty

By now, you have a list of terms with promising KEI values and relatively low
competition under Target Keywords > Keyword Map. It's time to calculate
Keyword Difficulty and see if the competition is not just low in numbers, but
also not that high in quality. When Rank Tracker calculates Keyword Difficulty, it
looks at the 10 top ranking pages for every term and analyzes all kinds of SEO
stats about each page: the number of linking domains, on-page optimization
rate, social signals, domain age, and others.

Keyword Difficulty will let you estimate the work required to get your site to show

Copyright © Link-Assistant.Com 18
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up in the top results, and help you decide which page of your site you should
target each keyword group with.

How-to 1: Switch to the Keyword Difficulty tab. Pick a keyword group you'll
be analyzing and select all keywords within it. Navigate to the Keyword
Difficulty tab and hit & to calculate the value (mind that the check may take
a while, depending on the number of keywords you are updating the value for).
The higher the score, the more SEO work it'll take for you to unseat your

competitors.
@I=® 0 =P v s
Keywerd Groups  Landing Pages SEO Analysis Keyword Difficulty PPC Analysis  Rank Analysis UK
——
= Al keywords 157
G Google (USA) - 38.4 Jificulty 240K 7.8K
& betting sites 4
% caesars palace 2 #  Keyword # of Searches ~ Expected Visitt Keyword Difficulty Larfage Tags
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] 497 a8 www
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4 & www.viator 418 21e 89 e 2 45164
5 & wwwtripad 465 26 95 e 4 812,196

Tip 1: Analyze individual competitors’ scores. Take a look at competitors’
individual scores and go through the detailed SEO analysis of each site to
uncover your competitors’ strengths and weaknesses and see what it is exactly
that makes them rank high for the term. Below, you'll see the same metrics for
your own page (the one that is found in the SERPs for the keyword or the one
you've matched to the keyword), so you can see how different aspects of your
SEO compare to competitors'.
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® 35.6 K cafe americano
Rank Page URL = Page Strength Page InLink Rank Domain InLink Rank Domains Linking to Page Domains Linking to Site
7(1) & www.youtube.c 501 30 100 @ 2 23,919,046
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2 & www.cafeamen.. 216 Te 49 98 245
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Tip 2: Use tags to easily browse through your keywords. By right-clicking your
keywords and selecting Add tags to selected records, assign tags to your keywords
according to their Difficulty score. You'll probably want to start optimizing for

the easy ones first and save the more difficult terms for later; these tags will also
come in handy at the next step, when you'll be choosing which keywords should

go on which pages on your site.

SEO Analysis Keyword Difficulty PPC Analysis Rank Analysis UK

G Google (USA) ¥ | ®38.4 keyword dif 240K o 78K expected visits
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@ 35.6 Keyword Difficult cafe americano
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9 & www.yelp.com/., 466 26 97 e 3 793,595
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6 & www foodnetwo 44.3 23 e 22 241,945
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| Step 5: Build a keyword map

Now that you've picked the most cost-effective target terms for your SEO
campaign, it's time to build a keyword map and distribute your keyword groups
between your site’s pages.

How-to: Assign keyword to pages. Go through your keyword groups and
assign them to specific landing pages you're going to target these groups with.
To do that, select the keywords you'd like to assign to a page, and hit the
Assign Selected Keyword(s) To Landing Page button. This way, Rank Tracker will
associate specific pages of your site with the keyword groups of your choice,
letting you know if a different page of your site appears in search results
instead of the intended page. Under the Landing Pages tab, you'll be able to
easily navigate through your keyword map by landing pages’ URLs to instantly
see all keywords associated with any given page.

—_ v - ’

@ = s | [@ (4 ey v s
Keyword Grows  Landing Pages Z0 Analysis Keyword Difficulty PPC Analysis Rank Analysis https:/iwww.caesars.com/caesars-palace/rest
All keywords 157 |

A7 Google (LSA) B 42.9 keyword diff 14.2K Srches 4.6K
! [homepage] P
Ilcaesars-palace/restaurantsihells-k .6 Keyword # of Searches = Expected Visits Keyword Diffic.. Keyword Gro Tags
Unassigned 143 cafe americano 10,360 3,367 356 UK easy; UK

#
1
2 baccarat casino 1,390 452 46.7 canada canada
3

baccarat games 1,240 403 439 canada canada

Tip: Consider Keyword Difficulty when creating your keyword map. As you
assign keywords to landing pages, remember to consider the terms’ Keyword
Difficulty. You'll typically want to target the most difficult terms with the
stronger pages of your site that have more backlinks pointing to them (e.g., your
homepage).

Copyright © Link-Assistant.Com 21



http://www.link-assistant.com

_.. SEO PowerSuite SEO Workflow

| You're all set to start optimizing!

Congrats — you're done with keyword research! In the perfect world, you'd be
looking at a list of high-KEI, low-difficulty Buy Now keywords, but — bummer! —
the SEO world is no bed of roses. That keyword that screams ‘Profit, profit, profit!
has a difficulty score close to 100, and that one with a promising KEl is unlikely to
ever lead to a sale. Ugh, where do you start? The answer’s simple: start small.

1. Stick with the keywords with lower difficulty scores first — most probably,
those won't be the outright Buy Now kind of terms, but they may well have some
profit-generating potential anyway. Think digital camera descriptions, or camera
brands. The customer’s looking for information — so they can make up their
mind on a certain product and probably make the purchase. That's where you
step in — give them the info they are looking for (and perhaps a tiny little push)
so that they stick around on your site and hopefully end up placing an order.

2. Once your site has gained search engines’ trust and respect, and you have
grown more SEO-savvy, you'll be able to move on with keywords with more
selling potential (thank God you tagged them!), higher difficulty scores and
competition values — after all, the big top-10 guys were once out of the top 100
as well!

Remember, doing thorough research and seeing results will take some time, but
it always (as in, always) pays off.
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Monitor search engine rankings
(with the help of Rank Tracker)

Run accurate ranking checks and track the progress you make over time

Now that you're done with your keyword research and have a nice list of
promising keywords in your hands, it's time to get right down to tracking your
site’s rankings. Sounds simple, eh? Well, checking positions itself is no rocket
science. But before you get to the actual rank tracking, there’s some prep you
need to do, as you've got to be sure you're tracking the right stuff, the right way.

Choofly i Start SERP Sat Specify Adjust the L

search landing . target : track,
. tracking , competitors prefs

engines pages location track!

| Step 1: Select your target search engines

First things first, you need to decide on the search engines you're looking to
achieve top rankings in with the help of your SEO campaign. Before you do
that, think of your target audience — the visitors you'd like to win over. If you're
thinking about attracting international visitors, Google.com, Yahoo.com, and
Bing.com are definitely your top three choices. If your target visitors are from a
specific country or area, you'll need to find what the major search engines for
that location are — and set them up in Rank Tracker.

Set up your target SEs. Run Rank Tracker and open your project. Go to

Preferences -> Preferred Search Engines and select your target search engines from
the list of over 570 supported ones.
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Preferred Search Engines

1 engines you want to monitor rankings in. Click 'Add Custom' next to the search engine for the

Project Info

Customer Profile

Alternative URLs ® Hide Search Engine List Request more search engines
Competitors E USA Search
G Google [! Bing US
& us spanish [M Bing US (Spanish)
Yahoo! [ 8ing movile (web)
Search Engines API Keys I+l canada [ Bing News US
SEO/PPC Data G Canada Add Gustom
?:'Ifg United Kingdom Yahoo us mobile (Web)
G UK B AOL com
@ Ask com
Dogpile
ettt (¢ Duckduckgo.com
Global Preferences 4 Yandex.com
'ﬁ Youtube.com
E Afghanistan
G Google.com.af
Online Help ﬁ Cancel

| Step 2: Specify your target location

[Skip this step if you are tracking rankings for your own location — in this
scenario, you'll get accurate geo-specific ranks in Rank Tracker by default]

If your target location is different from where you actually are, or if you need to
track rankings for several specific locations, you can set that up quickly in
Rank Tracker's Advanced Search Settings.

How-to: Set up the location in search engines’ settings. In Preferences >
Preferred Search Engines, hit the Add Custom button next to one of the search
engines you target. You'll see an advanced settings window, offering you to
set up a number of language and location settings. Type in your target
location in the Preferred Location field (feel free to enter a state, town, or even
an exact street address). Click Apply to see your location displayed on the map
and hit OK to save the localized search engine you've just created.
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Interface Language: | English £

Access search listings shown to people using Google in a language of your choice (the "h" parameter).

Language Filter: Any Language

Use this option to access search listings in one or several languages of your choice (the "Ir" parameter).

Region Filter: (None)

The feature gives you access to search results from a certain country (the "cr" parameter).
User Country: E USAUS
Access search results similar to what people from another country are seeing (the "gl" parameter).

Disable History-based Personalization

SafeSearch Filter: off s
Preferred Location: Apply
I\ ‘\
\ A
) )
” f’
< by
i i
D — - -"...._..--_-..'.._7,',.___-- -~ - - A e e o e e ot
Google i :
Short Name:
Enter a name under which this group of seftings will show on your list of search engines
Online Help “ Cancel

Repeat if you're targeting several locations.

Preferred Search Engines

Choose the search engines you want to
list of available settings

® Hide Search Engine List

EE usa

& Google

G US Atlanta

G US NY

Back in your Rank Tracker wor
for the custom, geo-specific ve
that, right-click the header of a

monitor rankings in. Click 'Add Custom' next to the search engine for the

Request more search engines..

Search
EE usa

Add Custom

kspace, you'll need to add respective columns
rsions of search engines you just selected. To do
ny column, select the columns you need to add

from Available columns on the left, and double-click each one to move it to Visible

columnes.
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Customize columns for Keywords & rankings
Clear all
Google Catawha rankings Keyword
Bl coogle Catawba Rank
B Googls Catawba URL Found Ranking page(s)
Google Catawba Difference
Google Rank
u Google Catawba SERP Features
Bl Google Catawba Previous Rank Google Difarence

Google Catawba Check Date
Google Catawba Rank

Google Atamont rankings

Bl coogle Altamont Rank Google Catawba URL Found

Bl Google Altamont URL Found

finnnia M atawha SERD Eaatras

Google Altamont Differance Shrink columns to it screen

| Step 3: Decide on your landing pages

Simply put, a landing page is a page that you'd like your site’s visitors to ‘land’ on
— and a page you'd like to rank in search results for a given term. You can hardly
have one and the same page optimized for all your keywords, so you'll need to
look through your list of keywords carefully and decide which page is the best

fit for each word or phrase. That page’s content should be useful and engaging
and, most importantly, relevant to the term — ensuring that the searcher finds
exactly what they're looking for on your landing page, and sticks around your site
rather than bounces back to the search results.

Making sure the right pages are ranking for the right keywords is an
indispensable part of rank tracking, and (lucky you!) Rank Tracker offers a simple
way to do that. Rank Tracker’s Advanced Search Settings.

How-to: Assign your keywords to landing pages. In Rank Tracker, select the

keyword(s) you're optimizing a certain page for, right-click the selection, and hit
Assign selected keyword(s) to landing page
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Keywords & rankings Ranking progress Rankin

O : U E @ g):‘l [4\‘# Quick Filter; contains ? E= !
#  Keyword Google Rank Organic Traffic ~ #of Searches  Google SERP Features Competition
1 riolas vegas 1 42,789 29870 [g] (5] * Low

I 7 43 41

2 gl Resordis). __ 29,755 sm0 Q&S E] Low

3 the 20,298 28,750 Low
2 Move To Keyword Group m

4 | pa ] i 12,857 11200 [ - Low
¢ Assign selected keyword(s) to landing page

5 tot 11,688 10,390 Low
& Add tags to selected record(s) 60

6 fer 11,161 16,880 (R 7] Medium

Remove tags from selected record(s)
7 pe 11,036 16,180 1] Medium

T
W Set notes to selected record(s)

Rank Prog Set a Color Marker ' eyword Difficulty planet hollywood
Check Rankings

G G Update keyword data

Whenever the wrong page comes up in the search results, you'll see a warning
sign along with the page’s URL in your Rank Tracker workspace.

Keywords & rankings Ranking progress Rankings details s
(D = D Teel @ 2% [‘f“#] Quick Filter: contains Y o2 ¥

#  Keyword Google URL Found Google Rank # of Searches Google SERP Features

1 riolas vegas @ www.caesars.comirio-las-vegas 1 49,870 m @ =

2 planet hollywood A &www.caesars.comiplanet-h 1 43410 Q) @5 E]

3 theling las vegas 1 28,750 m

Ranking URL is different from the matched landing page
4 paris hotel in las vegas|  pups-iwww caesars comy/ 1 11200 [ ‘?ﬂ
5  total rewards login 1 10,390 @ 9

Tip: See if any of your pages rank for your keywords already. If one of your
site’s pages ranks for a given keyword already, it may be a good idea to work on
that page’s content instead of trying to get a brand new page to rank. After you
run a ranking check in Rank Tracker, see if any of your pages are ranking already
for some terms — and keep on optimizing those to take them to the top.

| Step 4: Set up SERP history tracking

If you'd like to track your site’s positions in different search result types, like
Featured Snippets, Images, Local Packs + 12 more Google result types, along with the
organic listings, you can set that up in Rank Tracker’s settings.
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How-to: Enable recording of SERP history. Go to Preferences > Rank Checking
Mode in Rank Tracker and make sure that the Track organic results only box is
unchecked, and the Track multiple results for keyword box is checked. Once
you've done this, SERP features will be tracked along with the regular organic

results every time you check rankings.

Whenever your site is found within any of SERP features as you check your
rankings, you will see an icon of the SERP feature your site was found in (if any).
The three dots you can see in the same column mean that your site was found
in the SERP more than once. You can click them to see all the results.

Plus, you have the SERP Features column (that you can add by right-clicking any
column’s header) where you can see all SERP features present on the page; the

green ones are those your site ranks in.

Kaywords & rankings

™y Chect = Update [ Updats oy, A 02 Hhew i | Compacn wih g om
lw] Amsiings = SEOWPRC data Ll Trattic ni.-‘ Keywords 2 Comgettars [ +J previoes Desuts « A
#® Keywend Rasking pagei] Geogs Rank - Geogle DT, Geage SEAP Feat Wity

1 se0sohwane hitps #www link-assistant coml 1 a = 25% =

2  google search resull types hiips Mwww link-assis rws/serp-guede FAmi; hitps 1 0= |_| 258 &
3 Se0powersuile hitps www link-assistanl ool hilps Paew link-258istant oo 1 -1 H & 5%
4 link-333i5tan com IS O - 3:5.8 5 L O, IVIECS AN -5 5 : 1 oo & 25% &
personalized search hitps Mwww link-assistant comiews/personalized-search hh 1 +15 ‘N 25% e
site quality hitps iswwe link-assistant commews/sio-quakty himi +2 o & 4% w
rank Fackang hilps st -1 4 24% »

Taongle 13 Gaoogle | F
lecal ranking signals hiips M it M P =5 ‘N Zi% e
SERP YD NHpS AW s o 0. (7 7% .

5> @ @ o~ & dn

Your SERP history is recorded in SERP Details which you can switch to in the
lower part of the screen. The history table will consolidate the data after each
check is complete. In the drop-down menu in the top left corner, you can pick
the search engine you'd like to see history data for.
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Right under the header with a rank check date, you can see icons for the features

present in the SERP that aren’t assigned a position. Icons along a URL mean the

SERP feature is found at a certain position

Rank Progress Visibility Organic Traffic (GA) Keyword Difficulty

G Google (USA)

Rank Mon, Nov 22, 2021

Loxe ]

2

ad

.:.

o

WWW.Caesars.com
caesarsrewards custhelp com
caesarsrewards. custhelp.com
www totalrewards.com

edmn.fa.us2 oraclecloud.com

42%

Wed, Nov 24, 2021

Www.caesars.com
caesarsrewards.custhelp.com
caesarsrewards custhelp.com
edmn.fa.us2 oraclecloud.com

www.totalrewards.com

® 25%

Wed, Feb 23, 2022

WWW.caesars.com

www totalrewards.com
caesarsrewards_custhelp.com
caesarsrewards.custhelp.com

caesars.mediaroorm.com

Wwww.caesars.com

E Fluctuation Graph [ SR TETTT

Mon, May 16, 2022

WWW.caesars.com
www totalrewards.com

caesarsrewards custhelp.com
caesarsrewards custhelp.com

apps.apple.com

| Step 5: Add competitors' sites

Along with your own site, you'll probably want to track competitors’ rankings —
so that you can see exactly how you compare to them, and how your online
rivals’ ranks change over time.

How-to: Specify your competitors’ URLs. Go to Preferences > Competitors in Rank

Tracker, press (+) to add a competitor, and fill in the competitor's details.

Alternative URLs

@ Add Q" suggest qN J

Add Competitor

Tags

Events URL:

https://www.bbc.com/

Preferred Search Engines : : :
The URL associated with the competitor.

Search Engines API Keys Short name:
B BBCUK

The short name that will be used for the competitor's website.

SEQ/PPC Data
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In your Rank Tracker workspace, you'll be able to include or exclude competitors’

data from the tables and graphs by simply clicking Show Competitors.

Keywords & rankings

. Updal E 7
(:) check = ssci:pc ]cha.e f‘ Tasks

Heyward ap 10 Crganic traffic {Google Analytics) -
Add Q2 Show [J|\ Compare with Liek Fitar i
Keywords | €3 Gompetfors | L “J Custom Date Resuts : il

Schedule
Rankings s LI Trame L

W Keyward Google URL Found Google SERP Features # of Searches Google Rank
1 WV CABSArS. COm & www. caesars, com/’ @ Q 200 1
2 las vegas flamingo & www comiflaminge-las-vegas Wl e1 7] 108,260

3 harrahs casino & WA C3BSrS &EE [7] 12480 1

4 isthere free parking at harrah's new & w comiharrahs-new-orleansicasnolfree-parking 0 1
§  norseshoe casing & www caesars. comvhorseshoe-baltimore & FE (7] 12,620 1

& vegas suites & www caesars.com/las-vegasisuites ’:} 6,440

| Step 6: Set up the preferences

Do you need to check search engines’ top 100 results for your ranks — or

maybe top 50 or just the top 107 If your site is found in SERPs for a given term

more than once, would you want to see all of the site’s rankings for each

keyword, or are you only interested in the highest rank? In Rank Tracker, you

can set these options up — along with other useful prefs.

How-to: Set up the rank checking mode. Go to Preferences > Rank Checking

Mode and specify whether or not you'd like to track multiple results per keyword.

Here, you can also set the number of results you need checked.

Cu Profile
Alternative URLs
Competitors

Tags

Preferred Search Engines
Search Engines APl Keys

SEQI/PPC Data

Google Analytics Settings

Google Search Console Settings

Global Preferences
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Tip: Adjust the search safety settings. As you probably know, search engines
can be sensitive to automated requests, throwing in CAPTCHAs and occasionally
even blocking IPs to prevent their servers from overload with queries sent

by robots. In Preferences > Search Safety Settings in Rank Tracker, you'll find a
number of prefs that will help you stay search engine-friendly and keep your IP
undetected as you check your ranks. If you check rankings regularly for a project
with up to 100 keywords, we recommend using the following combo of settings.

= In Preferences > Misc Global Settings, reduce the number of simultaneous
tasks to 3 or 4.

= In Preferences > Search Safety Settings > Human Emulation, check the first two
boxes.

= In Preferences > Search Safety Settings > CAPTCHA Settings check the Show
CAPTCHA for ranking checks in Google, Bing, Yahoo!, etc. box.

Miscellaneous Global Settings

This is where you can configure several miscellaneous Rank Tracker settings that will apply to all your
projects

Number of simultaneous tasks

= Please set the number of tasks that Rank Tracker will run simultaneously

Human Emulation

Human emulation is an advanced fe of Rank Tracker that improy

If you en Rank Tracker will appear to

Visit search engine's homepage

To start their search, hun

1s will often go to a search engine's homepage (ex. Google.com or
Yahoo.com). Tick the checkbox above if you want Rank Tracker to imitate this behavior

Enable human emulation delays

Random delays between queries:

7= to 15 -~ sec.

3=to 7 - sec

do not move on to the next

liately. Rank Tracker can also pause a

m number of seconds within th nfigure here

Enable delays after interrupted queries
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Search Engines and other third-party services used for data search tend to
from overloading their servers. Here you can choose whether Rank Tracker

SEO Workflow

show CAPTCHAs from time to time, to prevent automated queries
r should show CAPTCHASs or just skip them and not get results. You

can also use an Anti-CAPTCHA service, so that you don't have to enter CAPTCHAs manually

n Show CAPTCHA for ranking checks in Google, Bing, Yahoo!, etc.

You'll only see this kind of CAPTCHAs in the Free version of Rank Tra
requests will go through our dedicated query processing system, and

recognition

Rank Tracker's Free version, keep this checkbox enabled if you'd like to enter CAPTCHAs manually or solve them using CAPTCHA

cker. If you have a Professional or Enterprise license, these
your ranking checks will not be interrupted by CAPTCHAs. If using

For bigger projects and more frequent ranking checks, you may want to consider
using an anti-CAPTCHA key in Preferences > Search Safety Settings > CAPTCHA
Settings and/or a list of reliable private proxies in Preferences > Search Safety

Settings > Proxy Rotation.

o SEO PowerSuite Anti-CAPTCHA Death by Captcha

Please enter your Anti-CAPTCHA key

Statistics

With an Anti-CAPTCHA key you will not need to enter CAPTCHAs manually. The special service will recognize and enter CAPTCHAs

for you

Get Anti-CAPTCHA

2 Enable proxy rotation

Q Search Q Chec @ Add Import
Proxy Country
54.36.82.230 M il France
51.68.199.120 515 United Kingdom
201.174.10.170 el Mexico
14.160.32 23 S 3 vietnam
110.235.250.155 B &3 cambodia
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| Step 7: Check the rankings

Now that you're done with the prep, you can (finally!) start what you came here
for (just to remind you: that's tracking your site’s positions in search engines).

How-to: Check ‘em! In your Rank Tracker workspace, click () 5iih.. to update
your site’s positions in your target search engines. Once you've checked your
positions more than once, you'll see a Difference value calculated to reflect your
ranking progress.

You'll also see your progress graph changing (hopefully upwards) over time to
give your ranking growth a visual form.

Keywords & ran<ings

__ Update “ Schecue =
—} sﬂilc;”c ] :Z!v:‘u:e F‘ st:::s xjwurcs g”’ 2:3.:9901315 [t'f] E:ﬁz::;nnesulus UICR 1A Canad ¥ = *
#  Keyword Google URL Found Goagle SERP Features # 01 Searches = Google Rank US Y Rank
1 steak & Wy £BESarS COmipaTs-lasvegasiesiaura 3] 111,700 8 3T
2 hel'skichen frestaura = 103,850 1 1
1 lasvegas flamingo ) k1 7] 108 280 1 1
4 riolas vegas ] * 43870 1
5 caesars palace vegas LEFE 7] 43690 1 1
6 caesars palace las vegas & wur coesars comicassars-palace ] [] 48,370 1 1
T thelbnglas vegas & www ¢ sesars comiing [ k1 7] 28,750 1
-
Rank Progress  SERP Details  Visibility Organic Traffic (GA) Keyword Difficulty caesars palace l3s vegas
& Google (USA) el I | 1 K [ Rank History
Bl coesars com Td 2w im  3m 6m  fy 3y Al Custem

Compare with

Tip 1: Set a date for comparison. Click [1] Compare e tO Select which results

you want your current ranks to be compared against — or even set a custom
date for comparison.
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Add 3 Show
Keywords £33 Competitors

[4- Compare with
W] custom Date Results

d Goog  Results to compare with: e
om/paris-las-vegas/restaura... } | Custom Date ~
om/caesars-palace/restaura... E sy

Nov 16, 2021 - H

om/flamingo-las-vegas Eﬂ J
Apply

om/rio-las-vegas ]‘

Tip 2: Schedule your ranking checks. Rank Tracker gives you an option of
automating your ranking checks so that you don't have to run them manually
each time. To set scheduled check-ups, go to Preferences > Scheduler and
Alerts, and click @ aw to create a new scheduled task.

Go through the steps, selecting the type of the task, the projects it will run for,
and the task’s time and regularity.

Step 1: Choose Task Type

Please select one of the typical tasks performed by Rank Tracker that you nead to put on schedule.

# (heck search engine rankings

Thiz setting lats you schedule checks of your website(s) positions in your preferred search engines.
Update keyword data

Use this option to set Rank Tracker to update PPC, SEO and traffic stats for your keywords.
Update Domain Strength

This option will update all factors that are enabled in the Domain Strength section
Publish reports

This option enables Rank Tracker to save your raponts or deliver them 1o clients using the publishing profiles you select
Export data

Thiz oplion lets Rank Tracker export data from your project using the export templates you specily

Step 2: Choose Projects

Please choose one or several projects for which you would like to schedule the task For bestresults please limit the number of projects in 3 scheduled
taskto 3-5.

Add Project B seiectan [ Select none
#  Selected Project Name: Project Path
1 2 lastim Nink-ass|atant comostke
2 FWario.com Cilserswmechay BELPRIMEWD ocumentsiawarnio. com. stk
3 link-assistanteom Chlserswnechay BELPRIMED ocumentsilink-assistant com. stk
4 v link-assistant com hittps-ficdoud-access onlinefliprojectioad Moken=Jrs S5y SR} aeplgVOgegOu
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Step 3: Task Schedule Settings

Please specify timing and recurrence rules for the new task. If you have scheduled other tasks on the same day, please
allow for time intervals between them. Say, if task A starts at 6am, you can set task B to 7am and so on

Recurring:  Daily
Starttime: 213PM _ Startdate: May 18, 2022 ~
Every 1= days

+~ Run missed tasks immediately

If you leave this checkbox marked, Rank Tracker will run the missed scheduled task immediately when possible. Ex.: a daily
report was scheduled for emailing at 3.30 PM but you were doing some research with Rank Tracker from 3 PM till 4 PM. At 4
PM Rank Tracker will send the report.

Auto-save project(s)

All projects, that are involved into the scheduled task, will be automatically saved after the task is completed

Notify me about the upcoming scheduled task

A notification will pop-up 90 seconds before the scheduled task due time.

| You're a rank checking Pro now!

Congratulations! With a list of efficient keywords and your rankings checked, you
can now get down to tracking the amazing progress your site’s about to make in
SERPs.
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Fix all technical issues on your site
(with the help of WebSite Auditor)

Do away with tech problems that are holding your rankings back

It's important that you spot and eliminate technical problems on your site before
they grow into an SEO problem. Otherwise, apart from creating a not-so-smooth
user experience for your visitors, you also risk losing your search engine rankings
— or even not getting your whole site crawled and indexed by search engines at all!

That is why before you start optimizing your pages for target keywords, you need to
run a comprehensive site audit to identify and fix issues that can cost you search
engine ranks.

Vizualize , .
Scan your Check alz:e e Review Correct Audit Check Analyze
site crawlability ! redirects your code links images meta tags
structure

| Step 1:Run a site scan

First things first, you need to run a comprehensive site scan to collect all of your
site’s pages and resources (CSS, images, videos, JavaScript, PDFs, etc.) so that you
can later audit and analyze your entire website.

How-to: Collect your site’s pages. Run WebSite Auditor and enter your
website’s URL to start the scan.

Step 1: Enter Website URL

Welcome to WebSite Auditor! It will examine and give advice on the crucial structural aspects of your
website, its links, pages, page coding and other factors that may influence a website's rankings in search
engines. It will also provide you with actionable niche-specific guidelines on optimizing webpages' content
to rank high in any chosen search engine

Enter a website URL to optimize:

Please enter the URL of the website you wish to optimize. WebSite Auditor will search for separate pages
of this website to analyze and optimize each of them.

+/ Enable expert options

Online Help < Back ﬁ Finish Cancel
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Tip: Crawl your site as Googlebot (or any other bot). By default, WebSite
Auditor crawls your site using a spider called SEO-PowerSuite-bot, which
means it will obey robots instructions for all bots (user agent: *). You may want
to tweak this setting to crawl the site as Google, Bing, Yahoo, etc. - or discard
robots instructions altogether and collect all pages of your site, even the ones
disallowed in your robots.txt.

To do this, create a WebSite Auditor project (or rebuild an existing one). At Step
1, enter your site’s URL and check the Enable expert options box. At Step 2, click
on the drop-down menu next to the Follow robots.txt instructions option. Select
the bot you'd like to crawl your site as; if you'd like to discard robots.txt during
the crawl, simply uncheck the Follow robots.txt instructions box. Finally, hit Next to
proceed with the crawling.

Step 2: Specify Crawler Settings

Hare you can specify vanous crawler sattings and fillaring condiions thal WeabSie Auditor will use while searching for the website's pages and
putting them into the project

+ Follow robots.ixt instruction for || SEO-PowerSuite-bol
SEO-PowerSuite-bot bllowing instructions for the selected bot sel in yvour site’s robots td file
cel Googlebat the llowed for all bots, or to se
N Googlebot-Mobile & one of iive cormmon bots from ihe lis
: Googlebot-News
Crawi as a specific user-agent | Gaoglebot-image

he webs|| Googlebot-Video browsers). For instance, Mozilla/S,0 (the default googlebot choice) or a
Bingbot
Limit scan depth fandexBot
feap into your website structure WeabSite Auditor will go to pull oul pages for this oplimization project. Please
1 thal the deeper the search, the more ime it may take
Search for orphan pages
R
ling Halp < Back f gxl > Cancel

| Step 2: Check crawlability and indexing issues

It's crucial that users and search engines can easily reach all the important pages
and resources on your site, including JavaScript and CSS. If your site is hard to
crawl and index, you're probably missing out on lots of ranking opportunities;
on the other hand, you may well be willing to hide certain parts of your site from

search engines (say, pages with duplicate content).
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The main aspects to pay attention to are proper indexing instructions in your

robots.txt file and proper pages response codes.

How-to 1: Check if your robots.txt file is in place. If you're not sure whether
you have a robots.txt file or not, check the status of the Robots.txt factor in Site
Audit.

=

€3 Error: 1,690 warning: 3.608 @ Info: 24715

Indexing and erawlability
Factor status:

ﬂ Resources with 4xx status code 1417
‘Well done! Arobots. b file is available on your website.

Ei Resources with Sxx status code 3

ﬂ Resources reskicled from indend... 381 The availability of a valid robots bd file on your website does not

o 404 page setup correctly Yes guarantee that itll be quickly and correctly indexed by search engines.

First, the file itself must be setup comrectly, so that not to exclude some

® robols.tdfile Yeos
mportant content from indexing by mistake. Check Resources

How-to 2: Make sure none of your important pages are blocked from
indexing. If your content cannot be accessed by search engines, it will not
appear in search results, so you need to check the list of pages that are currently
blocked from indexing, and make sure no important content got blocked by

occasion.

Switch to the Resources restricted from indexing section in Site Audit to revise which

of your site’s pages and resources are blocked by:

" the robots.txt file itself
= the “noindex” tag in the <head> section of pages

= the X-Robots-Tag in the HTTP header

How-to 3: Revise your robots.txt file (or create it from scratch). Now, if you
need to create a robots.txt file, or fix its instructions, simply switch to the Pages
module and click e and choose in the menu that pops up, you can
either fetch your robots.txt from server to revise it, or create a robots.txt file

from scratch and upload it to your website.
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Step 1: Configure Robots.txt Rules
Please set your robots txt rules to specify how search engines should crawl your site's content. All site directories not specified in

the robots txt file are open for search engines' access. If your site has some content you don't want Google or other search engines
to access, use robots txt rules to disallow crawling of such pages.

@ #iFe h .
s ( I y Feich From Server
’ & !

AddRule ®
#  Instruction Search Robot Directory/Page
1 Disallow All Robots (*) Flincludes/*
2  Disallow All Robots (%) Iretail/availability™

Contents  Test

Robots.txt file contents:

# robots.txt for http://www.apple.com/

User-agent: *

Disallow: I"lincludes/”

Disallow: I*retail/availability”
Disallow: ["retail/availabilitySearch™

How-to 4: Take care of your pages’ response codes. Indexing issues can be
also caused by HTTP response codes errors. Under Indexing and crawlability in
the Site Audit module, go through Resources with 4xx status code, Resources with
5xx status code, and 404 page set up correctly. If any of the factors have an error
or warning status, study the Details section to see problem pages and get how-

to’s on fixing them.

Resources with 4xx status code = Quick Filtzr: contains i
# Resource HTTP Status C... =  Contént type InternalExternal Found on pages
1 hitps:www link-assistant comiblo. . 403 Forbidden tenctitml Internal 2016
2  hitpsiwww link-assistantcomiblo... 403 Forbidden textmiml Internal 1007

Facter status: @

Some of your resources return 4 status codes. But for a website to have a perfect reputation in search engines' eyes and
the unshakable #1 position, all resources must be right as nails. See the above table with the list of resources that need
fixing.

Note:
In some cases (espedally with older and slower websites) your pages and resources may return 4xx and S status code
simply because the server was unable to handle the requests WebSite Auditor sent while crawling the site. To solve the

problem and make sure the crawls do not overwhelm your server's bandwidth, please navigale to Preferences -> Crawler
Seitings -= Speed and reduce the number of requests per second.

The absence of resources with 4o status codes does not guarantee that users and search bots will have absolutely no
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Tip: Look for orphan pages (pages that are not linked to internally). WebSite
Auditor can help you find the pages on your site that aren’t linked to internally,
and thus impossible to find for both users and search engines.

To find orphan pages on your site, you'll need to rebuild your WebSite Auditor

project. To do this, go to the Pages module and click e

At Step 1 of the rebuild, check the Enable expert options box. At Step 2, select
Look for orphan pages, and proceed with the next steps like normal. Once the
crawl is complete, you'll be able to find orphan pages in the Pages module,
marked with the Orphan page tag.

Step 2: Specify Crawler Settings

Here you can specify various crawler setlings and filtering conditions that WebSite Auditor will use while searching for the website's
pages and putting them into the project.

Robots.txtinstructions Filtering  Speed URL Parameters Advanced Options

Follow robots.txt instruction for

Crawl as a specific user-agent

se this oplion to crawl the website using a specific user agent (browsers). For instance, Mozilla/S.0 (the default googlebot

choice) or a certain mobile user agent
Limit scan depth
Here you can specify how deep into your website structure WebSite Auditor will go to pull out pages for this optimization
project. Please mind that the deeper the search, the more ime it may take

+ Search for orphan pages All sources
WebSite Auditor will search Google index and website's sitemap file for pages that are not linked from Al sources
wabsite Google index

Siternap

| Step 3: Visualize your site structure

Unnecessary redirects and broken links can be a warning sign to search engines;
orphan pages and isolated parts of your site can hide good stuff from your
visitors. In many cases, the most efficient way to instantly spot such problems in
your site architecture is to visualize the site’s structure.

How-to 1: Visualize an overall structure of your site. Go to Site Structure >
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Visualization. In your workspace, you will see a graphical map of your pages and
relations between them. Blue nodes are redirects. Red nodes are broken links.
Isolated nodes are orphan pages.

Rebudd Click daph Y

Project

|4

@ © T visuskaaton may inchics not al pages om your project Check filer $#BIAGS 10 Change e nurmber
of Ssplayved pages. link-assiEtant.com

[
Total pages 3.009

Total bnks T8.280

PO L BME®WY M HEAS

Il

Tip 1: By default, the tool shows 1,000 pages (which can be adjusted up to
10,000 pages) that are arranged by Click Depth. If you have a large website, it is
better to visualize it part by part (e.g., main categories, a blog, etc.).

Tip 2: All the nodes’ connections are shown as arrows (either one-way or two-
way) that represent the exact state of relations between pages. It is also possible
to drag any node to any place on the graph (to visualize a better picture) as well

as zoom in and out.

Tip 3: You can hover on any node to reveal additional information:
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Links 1o page

Links from page

Click on any node to reveal only its connections:

Rekuid
"
Proect Clitk depth

D 0 BmMEW Ne® K-

Or click on the Display all pages’ connections button to see all the connections, not

only the shortest ones:
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Visualize your site structure by Internal Page Rank. Choose Internal

Page Rank in a drop-down menu on the top right. Here the size of nodes reflects
the value of Internal Page Rank — the importance and authority of a page within
your site. The bigger the node, the higher the value.

By looking at this graph, you can understand whether your main pages have that

level of internal authority that they are supposed to have: homepage should
have the highest Page Rank, main categories should have a higher value than

their subcategories, etc.

[ feea

®

g
- L]
'ne-.m'ieo.-ppc.huﬂ

L
T i VRNRPAPIP |
X : : >
®  newalue-behaffor-andgeo hasi
@j . - I'I.S ® i
mam\u&bsite-auditur-*.‘us-waaming-frogﬁhﬂl

4] L

4

®©

C
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Visualize your site structure by Pageviews. Connect your Google
Analytics account. You can do it in Preferences > Google Analytics Account. Update
your data in Site Structure > Pages and then in the Visualization dashboard, rebuild
your Pageviews graph. Here the size of nodes reflects the value of Pageviews. The
bigger the node, the higher the value.

By looking at this graph, you can see the traffic flow to certain pages. Find your
conversion pages on the graph and check whether your main traffic pages point
to them.

Reteic

Pagiaiy
Projeet [Q.E’ERS ]

.
Pews!bmg-seu-hps.htni i 3

e ser-teesh alfior-ard -se o himi

L
TEWS

L] a2 o /8 defiusality Bl ®
news/website-auditor-versus-sgreaming-frog.html
L] 5]
] - a o T
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By using tools on the left panel, you can edit your graph to make
your site structure perfect. Click on any node to enter the editing mode. Use the
action buttons on the left to add, remove, and create different kinds of links.
Customize your graph by marking and pinning the nodes and coloring your

graph by tags.

;:j - N : » 2 fealilirns

@
influencefnarketing

Al
H sde
ﬁcial-hwin@omaf—?xwage.

Il

When all changes are done, you can click B button at the bottom of your
action panel and export them as a to-do list, or export a final list of changes in
CSv:
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— D d —
i Export =0 L:;aﬂrtmme =0 Discard All Changes
Link added

https:hwww link-assistant comiwea bsite-auditormovia, htmil
https:iwww link-assistant.cominews/?page=5

Link added
https:iwww link-assistant.comisupportiindex, php?/KnowladgebaseaiAdicleMViewlTI9no-ordear-c..
https:iiwww link-assistant.com/

Redirect added

httpsiwww link-assistant.comiblogl
hitpsdivwww link-assistant.comd
Redirect type: 302 Moved temporarily

Link added

Plus, you can save a graphical map of your site in PDF.
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| Step 4: Fix redirects

Redirects are crucial for getting visitors to the right page if it has moved to a
different URL, but if implemented poorly, redirect can become an SEO problem.

How-to 1: Check pages with 302 redirects and meta refresh. Under Redirects
in Site Audit, see if you have any 302 redirects or pages with meta refresh.

’ Riebuid
]
€ Error: 1,690 Warning 3.608 i) into: 24715 —

Indexing and crawlability

€) Resources wilh 4o statlus code 1417 Pages with 302 redirect . Fill r ¥+
) Resowrces with Sxx status code 3

#  Page = Radies Found on pagas
© Resources reswictedfrom indexing 381

1 hitpsiwww link-assis hitps:ifs ecure. avangate 2
© 404 page setup comactly Yes

2 hitps-www link-assis httges sacure. avangate 2
© robots b file Yes

3 hitps fwaw link-assis ithpes s ire. avangate 1
@ xl sitemap Yes

4 hitpswww link-assis hittges I's @ cure, avangate 1
Redirects 5  hitps www link-assis https-f'secure avangate 1

© Fixed www and non-www versions Yos

Factor status: (D

I55U8s with HTTPHTTPS sife versions Mo

A 302 is a temporary redirect, and though it's a legitimate way to redirect your
pages in certain occasions, it may not transfer link juice from the redirected URL
to the destination URL.

A meta refresh is often used by spammers to redirect visitor to pages with
unrelated content, and search engines generally frown upon the use of meta
refresh redirects.

Using any of these methods is not recommended and can prevent the
destination page from ranking well in search engines. So unless the redirect
really is temporary, try to set up permanent 301 redirects instead.

How-to 2: Make sure the HTTP/HTTPS and www/non-www versions of your
site are redirecting correctly. If your site is available both with the www part
in its URL and without it (and it should be), or if you have both an HTTP and

an HTTPS version of the site, it's important that these redirect correctly to the

primary version.
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To make sure HTTP/HTTPS and www/non-www versions of your site are set up
correctly, take a look at those factors in the Site Audit module, under the Redirects
section. If any problems are found, you'll get detailed how-to-fix advice in the
right-hand part of your screen.

Redirects About this SEO factor:

Fixed www and non-www versions  Yes
a UUsually, websites are avallable with and without “www" in the domain name.

This issue is quite comman, and paopls link to both www and non-www
versions. Fixing this will nelp you prevent search engines from indexing twa

@ Issues with HTTRMHTTPS site versions No

) Pages wilh 302 rediredt 22 versions of a webaib:

ﬂ Pages with 301 redirect Al Although such indexation wonl cause penalty, sefling one version as a priority is
best practice, especially because it helps you save link juice from links with and

ﬂ Pages with |ong redirect chains 1] without www for one commaon version.

@ Pages with meta refresh L]

How-to 3: Check for issues with rel="canonical”. Canonicalization is the
process of picking the best URL when there are several pages on your site with
identical or similar content. It's a good idea to specify canonical URLs for pages
on which content duplication occurs, so that search engines know which of the
pages is more authoritative and should be ranked in search results. Canonical
URLs can be specified in either a <link rel="canonical”> element in the page’s
HTML or a canonical link in your HTTP header.

To see which pages of your site have a canonical URL set up, and what that URL
is, click on Pages with rel="canonical” under the Redirects section of your Site Audit
dashboard. On the right, you'll see the pages' titles and canonical URLs.

Instances of more than one canonical URL on a single page can happen with
some content management systems, when the CMS automatically adds a
canonical tag to site’s pages. Multiple canonical URLs will confuse search
engines and likely cause them to ignore them altogether. Check if there are such
instances on your site under the Encoding and technical factors section of your
site audit, by clicking on Pages with multiple canonical URLS.
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© error 1680 4% Warning: 3608 (D) Infoc 24,715 &;’:

Redirects
@ Fixed www and non-wwwversions  Yes

@ 1zsues with HTTPHTTFS site versions No

Pages with rel="canonical”

= Quick Filter

Page . TRk Cannical URL

0 Pages with 302 redirect 22 hitps www link-3 SEQ & Web Market hitps:iwww. link-as
© Pages witn 301 redirect 40 ntlps W link-a_.. 10 Advanced SEO . hipsiiwww. link-as.
ﬁ Pages with long redirect chains 0 hitps Mwww link-a 10 Affiliate Marketi hitps hwww link-as
@ Pages wilh meta refresh ¢ hiips:iwwwlink-a.. 10 robotsbdfiles w..  hitpsitwwwlink-as..
© Pages with rel="canonical” 1041 hitpswww.link-3 10 Things | Leame. hitps Mwww. link-as
Encoding and technical factors hitps e link-a_.. 10 things SEOs w... https iweww. link-as...

@ Mobile friendly Yes

Factor status: @

There are pages with canonical URLs specified for them on your website.
Please check the above table and make sure that your rel="canonical” tags
of rel="canonical” HTTP headers are set up comectly.

€) HTTPS pages with mixed content issuas 1

Q Pages with multiple canonical URLs 1

& Pages with Frames 0

0 Pages with W3C HTML errors and wam.... 2
Ta make sure thera are no other redirectissues on your website, cheack it

@ Pages wilh W3C CSS errors and wami... 2 for Pages with 302 redirect and Pages with meta refresh

| Step 5: Brush up the code

Coding issues can be an SEO and user experience disaster, affecting your
pages' load speed, the way they are displayed in different browsers, and their

crawlability for search engine bots. So the next step of your site's audit is to make

sure your pages code is free from errors, is perfectly readable to search engines

(not hiding your content with frames) and is not too “heavy”, skyrocketing your

page load time.

How-to: Make sure no pages use Frames, contain W3C errors, or are too big.

You'll find this data under Encoding and technical factors in Site Audit.

Encoding and technical factors Eactor status: @
Some pages on your site have emors in HTML markup. Check the above
£) HTTPS pages with mixed contentissues 1 lable to find these pages and make them free of emors

& Mobile fiendly Yes

1 Search engine spiders find it easier to crawl through semantically comect
markup, this is why site’s HTML markup should be valid and free of
emors. [ffor example, one of the tags has been left unclosed, the spiders
may miss an enfire chunk, thus reducing the value of the page.

£) Pages with multiple canonical URLs

& Pages with Frames [

) Pages with W3C HTML &rrors and wamings 2

'n Pages with W3C CS5 errors and warmings 2

W3IC C55 errors & warnings to validate your

and chack it far efrors

Too Bin panes 14
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For any factors with an Info, Warning, or Error status, go to Details to explore the

problem pages and see recommendations on how to get the issue fixed.

Tip 1: See if your site is mobile-friendly. The Mobile-friendly factor shows
whether or not the site’s homepage passes Google’s mobile friendliness test.
Mind that failing that test can cost you losing positions in Mobile search — and

that may mean a sharp decrease in traffic.

Tip 2: Look out for unreadable URLs. Check with the URLs section in the Site
Audit module and make sure you fix URLs that are too long and not user-friendly.
As for dynamic URLs, make sure you only use those when necessary: dynamically
generated URLs are hard to read and not descriptive. Though unlikely, several
versions of the same URL with different parameters might also cause duplication

issues if search engines find them.

) Error: 1,590 Warning: 3,508 () Info: 24,715 ?:::

Encoding and technical factors

. Too long URLS O ~| Cuick Filler: contains b 4
@ Mobile fiendly Yes g N : —
€) HTTPS pages with mized contentissues 1 £ Pap Tite URL len_
€) Pages with multiple cancnical URLs 1 1 hitps:twww link-assistant comibl Mot 238
@ Pages with Frames 0 2 hitpsJweww link-assistant.comibl 233
@ Pages with W3C HTML errors and wamings 2 3 hitpsiwww. link-assistant.comibl Mot 227
) Pages with W3C CSS errors and wamings 2 4 MipsTiwww link-assistant commi 222
Too big pages 34 & hitps:iwww. link-assistant.comibl Mot f 216
URLs
Factor status:
Dynamic URLs 1537
Too long URLS were found on vour website. Pleasa, chack the above
A% Tooleng URLS 1039 table with too long URLs, and think whether you would like to shoren
therm.

| Step 6: Check for linking problems

Internal linking problems not only negatively affect your visitors’ user experience,
but also confuse search engines as they crawl your site. Outgoing external links
should also be paid attention, as pages with too many links may be considered

spammy by search engines.

How-to 1: Find all broken links. Broken links are links that point to non-existent
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URLs - these can be old pages that are no longer there or simply misspelled
versions of your URLs. It is critical that you check your site for broken linking to
ensure search engines and visitors never hit a dead end while navigating through
your site.

To get a list of all broken links on the website you're auditing, click on Broken links
under the Links section (still in the Site Audit module). Here, you'll see the pages
where broken links are found (if any), the URL of the broken link, and its anchor

text.
Rebuid
: )
€3 Error; 1,590 Waming: 3,608 () Info- 24,715 Project
& Pages with Frames (]
@ Pages wiln W3C HTWL errors and war... 2 Broken links *| Quick Filter: contains +*
) Pages with W3C CSS erors and wami._. 2
®  Page = Anchor Teod Link URL HTTP Status ..
Too big pages 34
1 hilpsfwwalink-as “From Zero L. hitps e 404 Mot faw..
URLs 2 hipsitwwwlink-as *From Zero L. https:tha 404 Mot Tou..
Dyniamic URLS 1637 3 hitps.twww link-as hitpcicatmmoji... hittpeat
Toalong URLs 1039 4  hitpswww link-as hitpeatmag... hittp et
5 hitps . twww link-3s Capichas IR AW,
Links ’ ' P
nAtps W link-as [A] W tpsiwit 404 M
Broken links 208 6  hitpsiiwwwlink-as @MarcusWo P I 04 Mot fou
7 hitps . ifwww link-as W ke
ﬂ Pages with excessive number of links 128 P link-a SEQ SMO P
thp s thwww link-ac i iAW
ﬂ' Diofollow external links o371 € hipsiw link-as Guidelines 1. a
Images Factor status:

How-to 2: Find pages with too many outgoing links. Too many links coming
from a single page can be overwhelming to visitors and a spam signal for search
engines. As a rule of thumb, you should try to keep the number of links on any

page under 100.

To get a list of pages with too many outgoing links, go click on Pages with excessive
number of links under the Links section in your site audit. Here, you'll see the
pages that have over 100 outgoing links (both internal and external).
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@ Error 1690 A\ Waming: 3508 @) Infoc 24 715
@ Fages with Frames L]
© Pages with W30 HTUL emors andwami... 2 Fages with excessive number of links
0 Pages with W3C CS5S errors and warnin... 2

2 Page Titia
fi Too big pages 34

1 hipsitews link-as SEO Powers.
URLs 2 Top S0SED ..
£y Diynamis URLS: 1537 3 The best SE
Ay Toolong URLS: 1039 4 Sfemap
Links 5 hifpsaitwaw link-as How o beco.
A Broken Biks 208 8 hitpsitwww ink SEO how-io
D Pages with eacessive number of links 128 L | it EOHOR A
0 Dotsliow external links 9371 8 hitps:iewss fnk-a4 SEQ how-lo
Images Factor status: ™

How-to 3: Identify links that are being redirected. Redirected links can pose
a problem as they will typically cause the destination page longer to load and

waste your search engine crawl budget on pages with a redirected status code.
Look out for these links and fix them by changing the links so that they point to

the destination page right away.

Links fremp... =
624
212
w2
160
158
152
152

152

Fibsrnal bk fr.

]

a7
154
146

51
139
139
139

SEO Workflow

Rptid
Prigact

*

[Extormal ks fr..
15

155

.

14

108

In the Site Audit module, look for Pages with 302 redirect and Pages with 301

redirect under the Redirects section. If any such pages are found, you'll see a list
of them on the right, along with the URL they redirect to and the number of

internal links pointing to them. Click on the three-line button next to the number

of links to the page for a full list of pages that link to it.

© robots b file Yes

© misitemap Yes Pages with 302 redirect
Redirects # Page

© Foedwww and non-wwwversions  Yes 1 nitps-iwww link-

@ Issues with HTTPMHTTPS 5
€ Pages with 302 redirect
D Pages with 301 redirect

@ rPages with long redirect ch
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Tip: Get details on any internal/external link. For detailed info on any link
(anchor/alt text, directives, etc.), switch to the Pages module in WebSite Auditor
and click on one of the pages in the table. Below, click on Links from page to see
every link on the page along with its HTTP response code, anchor text, and
robots directives (nofollow/dofollow).

B E\II pages T
o Ons e @8 S Qs
& Alerts
& Page Titie HTTP Status Coce - Click cepth Links To Page Links From Page
187 /ngimac, Mac - Apple (NG) 200 Successful 2 a2 147
188 Ishoplaccessoriesiallheadphones Headphones & Speasers - All 200 Successhul 2 (-7} 137
189 rshoplaccessoriesiallheakh-fitn Health & Fitness - All Accessar 200 Successiul 2 83 137
190 ‘ngfphone’ iPhone - Apple (NG) 200 Successful 2 50 92
191 [shopiaccessoriesfallmagsale MagSafe - All Accessones - Ap 200 Successful 2 &6 137
192 fehdeleducation! Bildung - Apple (CH) 200 Successiul 2 54 104
Links to page Images  All resources  Page speed
437 lotal inks 0 broken links 437 dofollow bnks

#  Linked URL = HTTP Stalus Coce Anchor [ Alt Text

1 & apple.comiegal 301 Moved permarnently Legal

2 &apple com ermet-servicestenrnsisie rtml 301 Moved perrmanently Terms of Use

3  @appleidapple com? 200 Successhul Wanage Your Apple IO

4  @rvestor apple com/’ 301 Moved permanently Investors

5 &unes apple comibisiappiapple-store/id 375380948 7mi=A 301 Mowved permanently Apple Store App

| Step 7: Audit your images

Issues with images on your site can not only negatively affect your visitors’ user
experience, but also confuse search engines as they crawl your site. Search
engines can't read the content in an image, so it's critical that you provide them
with a brief description of what the image is about in the alternative text.

How-to 1: Find all broken images. Broken images are images that cannot be
displayed - this can happen when image files have been deleted or the path to
the file has been misspelled.

To get a list of problematic images on your site, check with the Broken images
factor in the Images section (under the Site Audit module).
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i Rebuid
%)
€ Error 1680 A Warning: 2608 ) mfec 24715 Pl

URLs
A DynamicURLs 1537 Broken Images *| Quik Filter: contains *
A Toolong URLs 1039 Z B i URL HTTP Stsles Cods Al e
Links 1 hEps DWW link-a3Sistant cormtl hitps ivwww link-as5i 404 Nt Tourid Rank
A% Broken links 208 2 hEps fwwiw link-a%s hiftps v link-assi 404 Mot Teund
n. Pages with excessive number of links 128 3 hmpsOwwwlink-assistant comml hitps iwww link-as sl 404 Nt found
D Dotolow extemal links 9371 4 hmpsiMwww.link-assistant com/bl hitps:iisReanalytics.c 200 Successhul

&  himps:Owww link-assistant comdbl hittp v link-as 51 404 Mot found
Images

[ hips Mewww link-assistant combl hiip=:sfeanaltics o 200 Successhul
€ Broken iImages o

T hip= Meww link-assistantcomibl hmps sileanalytics ¢ 200 Successful
0 Emptyaitten 13750

B h@pswwwlink-assistanboomil it fwvew link-a5s5i 404 Mot Tound
On-page
€ Emptyme tags 3 Factor status: @
£ Duplicate titles 145

There are broken images found on the website. See the lable abowe to getthe kst of problemakic

es and make sure fo fi, remove o replace them

How-to 2: Spot images with empty alt text. When an image’s alt text is
missing, search engines won't be able to figure out what the image is about and
how it contributes to the page's content. That's why it's important that you use
unique alternative text for your images; it's also a good idea to optimize it for
your target keywords as long as they fit naturally in the description.

To get a list of images with no alternative text, click on Empty alt text in the Images
section (under the Site Audit module).

URLs

A DynamicURLs 1537 Empty alt text =| ik Fmer: contalng ,."_".
AL Toolong URLs 1038 5 i - s e

Links 1 hitps:iwww link-zssistan All-in-0ne SEO Software & nittp s Ihwrav link-asgista

A\ Broken links H0E 2 hilps:iwww.link-assisian AlHn-One SEQ Software & hittp 3 Mo link-a3sista

a Pages with excessive number of links 128

© Dofoliow extemal links 03T

Images
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| Step 8: Review your titles and meta descriptions

Through your title and meta description tags you can inform search engines
what your pages are about. A relevant title and description can help your
rankings; additionally, the contents of these tags will be used in your listing’s
snippet in the search results.

How-to: Avoid empty, too long, or duplicate titles and meta descriptions.
Check the On-page section of the Site Audit module to see problem pages, if any,
and get info and tips.

Rebuid
5 7 o
@ Error. 1690 A Warning 3608 (@ Into: 24715 e
Links
Braken links 208 Duplicate titles v F tair h 4
Pages with excessive number of links 128
0 Pag * o S
follow I lirk: fal
o EASEMNon Mde Ml Bty . 1 ntps- it link-assistant comfeaturesise 4 SEOQ Teatures you may e messing
"“aﬂns 2 ntpa- e link-asoista omfdeaturezise 4 SEOQ Teatures you may be missing
€ Broken images g 3 nipaiteasw link-a38istanl comisupporting Al Engawledgetase cabegories- SEQ Pawer
ﬂ' Emipty af st 13750 4 hitps Fasarw link-assistant comisuppartind Al Enowledgebase cabegories- SEQ Pawer
§ hitps m/supportind 4l mowledgebase categories- SEQ Power
Qn-page
& ity mésupportind All nowledgebase cabagories- SEQ Fower.
£ Empiytitetags 3
7 ntpa- e link-asaistant comdaupportind Al Enowledgetase cabegories- SEQ Power
) Dupscate tiles 145
a8 HpE asasd link-23505 Lanl COMmMVSUpportind Al Engawledgetase cabegories- SEQ Power
Too long e 474

Duplicate titles and descriptions can confuse search engines as to which page
should be ranked in search results; consequently, they are likely to rank none.

If your titles or meta descriptions are empty, search engines will put up a
snippet of the page themselves; more likely than not, it will not look appealing to
searchers. Lastly, too long titles and descriptions will get truncated for your SERP
snippet, and not get your message across.

| Step 9: Check PageSpeed and user experience

As Google has made Core Web Vitals a ranking factor, you have to make sure

nothing prevents users and Google from accessing your pages and interacting
with content. Bad user experience (i.e. slow pages, excessive pop-ups, too big
images or/and videos, etc.) will affect your pages’ positions in search.
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How-to: Check what pages don’t pass Core Web Vitals assessment. Check
the Page Speed > Pages that do not pass Core Web Vitals assessment section of
the Site Audit module to see the pages that require improvements.

/A Toolong titles 34
/A Empty meta description 20 Pages that do not pass Core Web Vitals assessment
2 Duphcase et deser o 1 ¢  Page CoreWeb.  Largest.. Fistinpul.. Cumulatv. Tolal Sie Total Ti.. =
et et e 1 @wwwgelater 279 = 13 0.00e 10,5080 55.88
Page Speed
(® Pages that do not pass Core Web Vitals assessment 1
(® Pages with poor Performance Score 701
(®) Eliminate render-blocking resources 9538
&) Properly size images 113 Factor status: @
® Defer offscreen images 1824 Some pages of your websile 0o nol pass the Core Web Vitals assessment. Check the above table 1o see the
problematic pages and the metrics that require improvement
@ Efficiently encode images 905
() Serve images in next-gen formats 6252

To see what can be improved for any particular page (even if it passes the assessment), go o Page Audif -»
© MintyCSS 0 Technical Audit -> Mobile: Page speed or Deskicp: Page speed and check the Opportunities that can be
implemented and the Diagnostics results that can be improved

/A Minify JavaScript 130

Tip: To get more details on the page’s Core Web Vitals and see the hints on
what to improve on an exact page, go to Page Audit > Technical Audit > Mobile
Friendliness and Page Speed. Check both Mobile and Desktop sections to see how
to make both versions’ performance better.

®Errern owaming:2 (D) info: 81T

() Page s resticted fiom ndenng o
@) Resouees resticied fram reesing ° Core Web Vitals Assessment: Mot Passed
' Fopw sonsmaa rioech i First Contantlul Paint (FCP) FirstInpust Calay [FID) 13ms
@ Page uses red="ancrical” Yoz i ]
Mobile Friendliness and Page Speed x Largest Contentiul Paint (LCP) 2 Cumulathes Layeut Shift |SLS] 000
@ Mobie riny Yor 0% | |
£ Mobie Page speec 82
Ay Deskiop. Page soced # Perfermance scare
Encoding and technical factors A First Contentful Palnt 3783 B Time to Interactive
() Mied HTTRHTTPS Comert issues o 52 ] ® Speed Index P ® Total Blacking Time
© uttiple cancrizai URLs il A& Largest Contentfl Paint 5435 A Cumulative Layout Shift 0
& Localizatan it
) Confiing e haractir encoding Mo
@ Page vsas res i Perfermance audit B coportunites 7y B Cragnostics i7) Passed Auis (1]
(D W3C HTWL errars & warrings €0 £ Eater Sans - Betals
@ WaC G853 erors & warmings 51 1 Propedy size mages & Estmited smings 1260 5 A tems
URE. @ Eficiersy encade images & Estimated smvings 1695 5 & items
O e i 3 Serveimoges inned-gen fomats & Estimated smings 2220 5 12 ems

R © urLienm 43 shars 4 Ensure tod remaing visble euringweblon | & Weblforts: 3 Iilgms

To see the exact page items that prevent the page from good CVW parameters,
expand the list of items in the Details column of the Performance audit table.
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Pe e : :
Set an explicit 'width' and 'height’ on image elements to reduce layout shifts and improve CLS. Learn more
# URL -
1 & csmedia titanka com/www gelateriaromana.com/crp403x245-combinazione-ita. jpg ?0=8

2 & cmsmediatitanka.com/www gelateriaromana.com/crp403x245-dolce-del-mese jpg?0=5
! & www.gelateriaromana.com/source/card.png

5 Set an explicit 'width' and 'height’ on imag.. A Image elements: 3 3 items

| You're done with the tech part!

Congrats — you've fixed all technical issues that may have been holding

your rankings back (and that in itself puts you ahead of so many competitors
already!). It's time you moved on to the (more) creative part, namely creating and
optimizing your landing pages’ content.
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Optimize your landing pages
(with the help of WebSite Auditor)

Optimize your HTML & create the right content for better rankings

If you followed our guide on keyword research, you probably already have a nice
list of target keywords on your hands, as well as the URLs of landing pages you'll
be optimizing for these terms. That means you're all set to start creating some
great content to make sure search engine bots understand what your landing
pages are about, acknowledge their value, and give them a high ranking in
search results. Sounds simple? Well, on-page SEO really is no rocket science, but
it does require some effort and patience on your part. In this guide, we've split
the process of landing page optimization into 7 actionable steps to make it as
smooth and straightforward as possible.

Analyze Compose Work on meta Create fab Deal with Double-check Show it
page your title description content images the tech to the world

| Step 1: Determine the status quo

Before you start optimizing a landing page for your target keywords, you'll need
to determine how well it is optimized at the moment, and which specific areas of
on-page SEO you should focus on in the first place.

How-to: Scan your landing page. In your WebSite Auditor project, go to the
Page Audit > Content Audit module, and select your landing page from the list of
the site’s URLs. Type in the keywords you're optimizing the page for, and select a
target search engine. In a moment, you will see a dashboard populated with all
kinds of optimization stats, and an overall optimization score to show you just
how well-optimized your landing page is compared to top-ranking competitors.
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®Errar: 0

Title

Keyword Map

Technical Audit A\ Keywords in title

@ Title length

Content Editor @ Muttiple <title> tags

TF-IDF Meta tags

Reports

/\ Meta description length

/\\ Keywords in meta description tag

SEO Workflow

@ e 0@
/\ Warning:28 (1) Info: 4
Factor status: m
3
Well done! The length of you
52 chars
No
Also see Keywords In title a
4
207 chars About this SEO factor:

Look through the stats on the left, and spot any factors with Error, Warning, or

Info statuses. Now that you know which areas you need to focus on, it's time

to edit your content and get rid of any on-page issues that are holding your

rankings back.

| Step 2: Work on your title tag

SEO-wise, the title tag is one of the most important page elements. It lets search

engines know what your page is about, and the tag's contents are commonly used as

part of your listing’s snippet is search results. If the page has no title tag, search

engines will fill the snippet with content they've picked on their own, which may not

appear appealing to searchers and result in lower click-through rates.

How-to: Use a title that is concise, to the point, and includes your keywords.

Go to Page Audit > Content Editor and focus on the Title section.

Here, you can type any title tag you'd like to use and see what it'll look like in your

Google snippet right away. What's more, the tool will show you your SERP benchmarks,

SO you can compare your snippet to those of your competitors.

Once you come up with a per
fect title, check with the title-
related on-page factors in Page
Audit > Content Audit. Make sure
the parameters in the Title section
are all marked with a green tick.
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fairpods/

Clear formatting c ¥

AirPods - Apple

AirPods models deliver an unparalleled wireless experience, from magical setup
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Your snippet preview:

AirPods - Apple
www.apple.com/airpods/ ¥

AirPods models deliver an unparalleled wireless experience, from
magical setup to high-quality sound. Available with free engraving

SERP Benchmarks:
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lairpods! - @ & 0 E_S

® 80.3% ®@Error0 /A Warning:0  (Dinfo:3

Title Details Competitors The <title> tag
e

@ Keywords in title 1
Keywords in title

@ Tie length 15 chars

@ Multiple <title> tags Neo #  Keyword Keyword count... » TF-IDF TF-IDF (Avg)  Keyword st
1 aipods [exact] 1 117 048(031-1.17) Mo

Meta tags T

@ Keywords in meta description tag 3

@ Meta descrption length 147 chars.

@ Multiple meta descnption tags Ne
—.

@ Keywords in meta keywords tag 0 s ¥

Good job! The titie of your page contains target keyword(s)

Tip 1: Employ techniques that are proven to work. If you feel you could use
some inspiration for your title tag, go to Page Audit > Content Audlit, click on
Keywords in title, and switch to the Competitors tab to see how your 10
topranking rivals optimize their titles so you can borrow some of their tried
and tested tactics. In this tab, you'll see stats like keyword count, keyword
density, TF-IDF scores, and total word count in your competitors’ titles, as well
as the exact wording of their title tags. You'll also find competitor averages for
these values as well as the min and max total word count, keyword count and
density among your rivals.

mmla R

AT.0% ol

#  Keyword TF-DF ... * TFDF  TF-DF (Avg)  Keyword.. Keyword.. WordCo.. WordC.. Keyword Stu...

1 seotools 96.6% o 036 0.34(02 1 1(1-1) 7 B(5-1

2 s@0 tool 96.6% 0.36 0.34(0.2. 1 1(1-1} T 85-1.

3 seo sofware 89.0% = 0.38 0.3200.2. 1 11-1) T 8E-1.

4 search angine opl.. 0.0% & 0.00 040 (0.2 o 1(1-1) T TFE-1.

5  website promotion 0.0% = 0.00 0.30(0.2. 0 1(1-1) T T3-1.

8 website oplimizat . 0.0% = 0.00 0.83(04... i} 1(1-1} T 8(2-1.
URL Titie: Keyword count... TF-OF *  Total ward count
hitps Wsmallsectools.comd 100% Free SEO Tools - SmallSEC™ 1 0.43 5
hitps:ihwww webconts. com SEOQ Tools - Search Enging Opkimiz 1 0.39 ]
hitps:Vbacklinko. comseo-tools SEQ Tools: The Completa List (201 1 0.36 T
hiips:iblog hubspot comimarkatingls eo-an The Top 12 SEO Tools of 2013 1 0.36 T

E0 Tools B h Endir
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Tip 2: Place keywords at the beginning of your title when you can. The closer
your target keyword is to the beginning of your title tag, the more keyword-
relevant your page will be considered by search engines. Try to always start your
title with your keywords to emphasize their importance.

Tip 3: Mention your location in the title to help local SEO. If relevant, include
the name of your town or state in your title tag to show search engines which
geo-specific searches your listing is most relevant to.

| Step 3: Brush up your meta description

Just like the title tag, meta description is an important indication to search
engines of what the page is about. Meta descriptions are often used as preview
snippets for sites’ listings in search results — so for pages with no meta
descriptions, the snippet will include the content picked by search engines, which
may be unclear and unappealing to searchers.

How-to: Create a meta description that is in line with SEO best practices. In
Page Audit > Content Editor, in the Meta tags tab, try entering various variants of
your description and preview your Google snippet below.

Site Structure lairpods/ : @ Q Q ﬁ

AirPods - Apple Clear formatting C i

Keyword Map

AirPods models deliver an unparalleled wireless experience, from magical setup

Technical Audit to high-quality sound. Available with free engraving |

Content Audit

Your snippet preview:

TF-IDF AirPads - Apple
www.apple.com/airpods/ ¥

AirPods models deliver an unparalleled wireless experience, from
magical setup to high-quality sound. Available with free engraving.

Reports

@ Domain Strength

SERP Benchmarks:

Make sure your final meta description meets all SEO requirements.Make sure the
parameters in the Meta tag section in Page Audit > Content Audit — Keywords in
meta description tag, Meta description length, Multiple meta description tags, and
Keywords in meta keywords tag - are all marked with a green tick.
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fairpods/ ~ @ @ (:) E‘S
® 80.3% ®Error:0  /\ Warning:0  (Dinfo:3

Title Detalls Competitors The <title> tag

—_—
@ Keywords in title 1
Keywords in title

@ Title length 15 chars

@ Multiple <title> tags No #  Keyword Keyword count... ¥ TF-IDF TF-IDF (Avg)  Keyword stu
1 airpods [exart] 1 117 048(031-1.17)

Meta tags T

(& Keywords in meta description tag 3

@ Meta descnption length 147 chars

@ Multiple meta descnption tags No

@ Keywords in meta keywords tag 0 Foctor atils: @

Good job! The litle of your page conlains targel keyword(s)

Tip: Use tailor-made advice on writing meta descriptions. If you feel like you
could use a couple of examples of meta descriptions that work in your niche,
g0 to Page Audit > Content Audit and switch between the Competitors and Details
tabs to see how your top 10 rivals optimize their meta description tags, and

get specific guidelines on writing yours.

Detaills Competitors The meta description tag

Keywords in meta description tag

#  Keyword Keyword co... TF-IDF TF-IDF (Avg)  Keyword stuffi...
1 seo tools 1 023 0D24(0.22-0... Mo
2  seotool 1 023 024(022-0.. Mo
3  5e0software 0 0.00 036(0.24-0... Mo

Factor status:

Great job! The meta description of your page contains target keyword(s).

Alsowvisit Meta description length and Multiple meta description fags to make sure your meta description is of
the recommended length and is specified only once.

For meta description ideas ar to adjust your keyword usage to that of your competitors, visit the Competitors
tab. Fyou are optimizing the page for multiple keywords, it may be hard to fine-tune it to all competitor
averages at once. In this case, make sure your meta description is best optimized for your most important

Step 4: Create your killer content (and don't forget
the keywords!)
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We can't stress it enough: it is uber important for your content to be valuable and
unique, and creating pages that are engaging and useful to the reader should
always be your primary goal. However, clever use of keywords in your content

is also important — it lets search engines understand which search queries that
content is most relevant to. Remember to use keywords naturally though, as
human visitors should always be your top priority.

How-to 1: Use keywords in the page’s content cleverly. In Page Audit > Content
Editor, check the optimization rate of your page’s content. You can edit the
content right in the tool and see how optimization rate changes as you make
edits.

@0 E @

AirPods - Apple cearomatng | & ) 80.0% Download POF
optmizaton rate

AP eds madels deliver an ungaralleled wWireess experiante, Fam magical $enp 1o high-quality stusd Availabls withfee
engraving
1488

® Keywerd stffing on the page (2 keywords)

fime fo new subscribers who connect an eligi vice to an Apple device =
Empty image alt text {15 images)

Mapped keywords

Recommendad keywerds

with the latest version of macOS; or Apple TV 4K with the latest
version of vOS

2. Works with iPhone 8 or later and iPod touch (7th generation) with
the latest version of I0S; 12.8-inch iPad Pro (2nd generation or
ater), 11-inch iPad Pro, 10.54i Pad Pro, iPad (5th generation or
ater), iPad Air (
generation or la

nd iPad mini (5th max | § v sise | 2 v sourd . 7 v

How-to 2: Optimize your headings. Your page’s heading tags are strong
relevancy signals to search engines, so it's a good idea to include your keywords
in some of them. H1 is your page’s main heading, and by far the most important
one; but if your content is long enough to have H2-6 headings as well, these are
all good spots to include your keywords in. Remember not to use the same term
overly though; think of synonyms and related phrases to diversify your content,
and try to target topics or concepts rather than exact-match keywords.

In Page Audit > Content Analysis, check the Body section to make sure all the
parameters in it are ticked green.
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® 80.3% @Error: 0 /A Warning: 0 O Info: 3

@ Meta description length 147 chars Details Competitors The Hf tags

() Mutiple meta description tags Ne mm—

(@) Keywords in meta keywords tag 0 Keywords in H1

Body #  Keyword Keyword count (... ~ TF-DF
&) Keywords in body 4 1 airpods [exact] 1 108
() Word count in body 1332

@ Keywords in H1 1

© Keywords in H2-He 3

O Keywords in bold o Factor status: @

(D Keywords in italic 0 Well done! The H1 tag on your page contains target keywords

(@ Keywords in link anchors 4

Tip: Learn from the best. The best way to ensure that you're going in the right
direction with your content optimization efforts is to look at pages that already
rank in top 10 for your keywords. Go back to Page Audit > Content Audit and
click through the factors under the Body section. Every factor lets you switch to
the Competitors tab to see how each of your top 10 rivals are optimizing their

content.

Details Competitors The body tag

® 97.7%
#  Keyword TFIDF..~  TFIDF  TFDF (Av.. Keyword..  Keyword Co. Word Count  Word Count Keyword Stuf.
1 airpods 97.7% @ 067 0.65(0.44.. .43 78 (4 - 245) 1332 2489(116-.. Mo
URL Keyword count TF-IDF Total word count
& www.apple.com/airpods @ broad: 6 43 0.67 1332
& www.amazon.com/Apple-AirPods-Charging-Latest 55 062 3382
& www.bestbuy.com/site/apple-airpods-with-charging 0 0.00 116
& www.walmart.com/ip/Apple-AirPods-with-Charging. 4 0.44 157
& www.macrumors.comiroundup/airpods/ broad: 1| 245 0.79 4719
& www.macworld co.uk/news/new-airpods-2020-378 @ broad: 1 86 0.73 2052

Feel free to also consult the Details tab for optimization advice and SEO best practices.

40.0% @Emor1 /A Warning:16  (Dinfo: 5

Meta tags Competitors The body tag

© Keywords in meta desc.. 1
Keywords in body
(© wetadescripti.. 130 chars

© Miultiple meta descript._.No #  Keyword Keyword coun . = TFADF TFADF (Avg)  Keyword stuffing
R —— 1 gelaw exact 5 040 057 (041-068)
Body
/A Keywords in body 5
€ Domain Strength © Word countinbody 310
2 Factor status:
[\ Keywords in H1 0
® = Your page’ body is under-optimized for each of your target keynords
(D Keywords in H2-H6 0
@ Keywordsin bold 0 Hewto
Make your page's <body> text approximately 310 word(s) long and try 10 use the following number of
@ Keywordsin italic 0 Keywords in it
© Keywordsin ik anchors 3 “gelate’ snouid be repeated 13 tme(s)
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How-to 3: Employ TF-IDF. In short, TF-IDF is the formula of how often a keyword
is found on a page (TF - term frequency and how often it is expected to be

found on an average web page, based on a larger set of documents (IDF - inverse
document frequency.

As TF-IDF compares a keyword usage of a separate page to a larger set of
documents, it becomes obvious how important a given term can be to a page.
The TF-IDF tool in WebSite Auditor uses the similar algorithm and can help you
optimize your pages for topical relevance - which is important in the age of
semantic search. The tool analyzes the pages of your 10 top-ranking competitors
for your target keywords and looks for topically-relevant terms and phrases that
are used by them.

In Page Audit > TF-IDF, select a page you would like to optimize, enter your target
keyword, and further analyze the Recommendations column:

! [nomepage] b @ @ ".‘J E-ﬁ' {"}
Mult-word Keywords  Single-word Keywords - ' ¥ 7 == !.
#  Keyword Recommendanon ~ | #of Competfors  Keyword Count (Avg) Keyword Count {Your TFHDF (Mim) TF-IDF (Max) TF-IDF (Avg)  TF-IDF (Your,
1 kecres. Recommended I_ J Addd 9 (90%) 1% 0 014 067 042 0.00
2 water molecules Dok 2(20%) 1 0 024 025 0.24 0.00
3 tasietest 8ok 2 (20%) 1 0 024 025 024 0.00
4 mkihan cream Sok 2 (20%) 1 (] 024 025 024 0.00
5 fat molecules @ ok 2(20%) 1 0 [E2 025 024 0,00
6  chumice cream Qo 2 (20%) 1 0 024 025 024 0.00
7 chumice @ ok 2 [20%) 1 0 024 025 024 0.00
B chocolate ice cream O ok 2 (20%) 1 0 0 025 024 0.00
9 chocolte ice Qo 2(20%) 1 0 024 025 024 0.00
TFADF Analysls  Competitors ice cream
[ Your page
talentigelato.com
—'—’"4-‘“'“-—” -~ ~ -~ ~ -~ ~ -~ -~ -~ ~ ~ -~ ~ ~ ~ -~
foodnetwork com/in-dish/news/2015/06/gelato-
‘p.;f‘ beally comysirains/gelato

gelatofasco.com

thespruceeats. com/whats-the-difference-betwe

viagelalnhawai eom
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| Step 5: Use the right alt texts for images

Search engines can't analyze images or read text off them — so your images’
alternative attributes are a way of telling search engine bots what the image is
about.

How-to: Use relevant keywords in the alternative text. In Content Audit,
check the Images section to see if any of your images lack alt text (Empty alt
texts), and how often your keywords are used in the alternative attributes on
the page (Keywords in alt texts). It's recommended that all of your images have
alternative text, and that relevant keywords are used within it when possible.

To change your alternative texts, go to Content Editor and view the page in the
Document mode. Click on any image to see the alt text it has and edit it or
create a new one.

E Site Structure /13-ice-cream-shop-padova php . G—) ﬂ:> r:) ﬁ
Gelateria Romana Padova corso Milano 83: the taste oficec... C
Enjoy atasty ice cream thanks to Gelateria Romana Padova corsa Milano 83: high quality genuine products for an unforgettable ice cream in
your town.
Technical Audit
Paragraph - B I = = e [4

Centent Audit

Reports

(%) Domain Strength

| Step 6: Go through technical factors

Although you've (hopefully) already run a full site audit with the help of

this guide, quickly double-checking the tech side of the specific page you're
optimizing won't be superfluous — especially given that you made some changes
to your HTML in the previous steps, when you were optimizing different page
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elements for your keywords.

How-to: Make sure the page is fully crawlable and readable. In Page Audit
> Technical Audit, go through Page availability to see if anything could be
making the page problematic to access. The Mobile Friendliness and Page Speed
will inform you if passes the Core Web Vitals assessment or not and if it has
any user experience issues. The Encoding and technical factors will show you if
there are any issues in your code that may make the page harder to crawl,

and its content harder to read. The URL section will tell you whether the URL

is user- and search engine friendly. Under Links, you'll immediately see if

there are any broken links on the page, and whether or not it's got too many
links overall, or too many do-follow external links specifically.

® Error: 2 {1 Warning: 1 @ Info: 778

Keyword Map

Page availability
Factor status: m
© Page status code 200
Congratulations! Your page is available and has the 200 status code.
Content Audit @ Broken resources 0
Content Editor () Page is restricted from indexing No
ORISR Even if the status code says the page is live and accessible, this does not
(¥) Resources restricted from indexing 0 guarantee search bots will have absolutely no trouble indexing it. To make
TF-IDF sure your page is crawled correctly, check the following factors: Page is
@ Page uses meta refresh No restricted from indexing, Page uses mela refresh and Page uses
Reports rel="canonical”. Also check Broken resources and Resources restricted from
: (@ Page uses rel="canonical’ Yes Indexing on the page
(2 Domain Strength : : :
AR s b A L Mobile Friendliness and Page Speed
Mabile friendly Yes z
lL_ @ About this SEO factor:
i} Reports
‘ Mobile: Page speed 38
® ’ A When a user accesses your page in a browser or when Googlebot crawls the
A Dol Past inaad 86 page, the server returns an HTTP status code in response to the request. This
= B code provides information about the status of the request, Some common status
codes are

Encoding and technical factors
+ 200 - the server successfully returned the page

@ Mixed HTTPHTTPS content issues 0 +301 - the page has been moved permanently
=404 - the requested page doesn't exist
@ Multiple canonical URLs No =503 - the server is temporarily unavailable

| Step 7: Take the newly optimized page live

Once you've optimized your page’s content and HTML in WebSite Auditor, it's
time to save and upload it to your website. No worries - it only takes a few clicks.

How-to: Upload your page to your site. When you're done editing your page,
hit Save page to save the optimized HTML file to your computer. Next, simply
upload the page to your site like you normally would - e.g. using an FTP client -
and you're done!
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Keyword Map
Te al Audit

Content Audit

TF-IDF

Reports

@ Domain Strength

[D Reports

E] No running tasks

| You're an optimization guru!

SEO Workflow
Gelateria Romana Padova corso Milano 8... c 79
ontimiz.
\'fsJ Save X
Savein: & Documents « 8 nl=s

& Camtasia

= Lightshot

== New Folder

= Snagit

== HacTpansaembie wabnonl Office
[ aagafonov-pc belprime.com.wsa
[ awario.com.wsa

[ backlinko.com.spy

[ backlinko com.wsa

[ burgerbro. by spy

i Content guidelines - www gelateriaromana.com. pdf
B cookieloft.com spy

[ dbs4682271189189418846.tmp

i dbs7776449185426443019.tmp

[ ecoroots.us spy

i Keywords & rankings.csv

[ Keywords for www.caesars.com.csv

[ Keywords for www.caesars.com.csv.xlsx

li koko by.spy

i moz com.spy

File name: I Content - www.gelateriaromana.com_13-ice-cream-shop-padova.php.html

Files of type: ~ All Files

You've just completed the full process of page optimization. With all your page
elements optimized for your keywords and your content all around brilliant, your
landing page is probably a perfect example of on-page SEO done right. Now it's
time to go off-page and audit your website’s backlinks!
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7 Steps to a Comprehensive
Backlink Audit

Discover all links to your site & get rid of the ones that are hurting your
rankings

Backlinks are one of the most important ranking factors to search engines. And
it's a pretty simple idea: the more reliable, relevant resources link to a page,

the more useful and valuable that page must be (and the higher rankings it
deserves). Similarly, ‘bad’ backlinks are links from spammy or irrelevant sources
that probably appeared from old negative SEO techniques you don't even
remember of. Such links are treated as indicators of poor quality, diminishing the
page’'s value and authority in search engines’ eyes and often resulting in ranking
penalties.

This is why evaluating the status quo and auditing your site’s backlink profile is
the first off-page step to take. It's crucial that you do backlink analysis before you
even consider a link building campaign — this way you'll be able to eliminate all
links that may threaten your rankings, and then start clean with building fresh,
high-quality links. Here is our complete guide to quick and easy link profile audit.

, ) Assess . Check Get rid of .
Find all links J Compare it to Calculate , , Disavow
) your backlink ) ) suspicuos link dangerous )
to your site ) competitors penalty risk . unsafe links
profile manually links

Step 1: Get the most complete list of your
backlinks

To run a comprehensive and accurate backlink audit, you should definitely start
with getting a complete list of web pages that presently link to your site.

Find backlinks with SEO SpyGlass. Run SEO SpyGlass backlink audit
tool, enter your website's URL, and let the software collect all your backlinks.

Tip 1: Pull backlinks from Google Search Console and Google Analytics.
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By default, SEO PowerSuite Link Explorer is used to collect backlinks - it's our
inhouse link index that's updated non-stop, in real time. For an even more
comprehensive backlink picture, you may want to use all 3 backlink sources
integrated into SEO SpyGlass. To do this, go to Preferences > Google Analytics
Account and enter your account credentials. To pull backlink data from Search
Console, go to Preferences > Google Search Console Account.

Google Analytics Account Settings

Project Info

Customer Profile
Disavow/Blacklist backlinks Retrieving data from your Google Analytics account, SEO SpyGlass can show you the
Backlinks Collection Settings

Account:

Tags

Properties:

View:

Google Search Console

Global Preferences

(ST ST ACTF LTI TLALT-El  Create a Google Analytics account

Tip 2: Check if all the links are still in place. It's not always possible for link
indexes to keep up with all the changes on the Web, and some backlinks that
no longer exist in reality may still be kept in SEO PowerSuite Link Explorer,
Google Analytics, or Google Search Console. Thus, when you analyze your site’s
backlinks, you may have some non-existent backlinks messing up your stats.

That's where SEO SpyGlass’ real-time link checks come in handy. To check your
backlinks in real time, go to Backlink Profile > Backlinks, select the backlinks in
your workspace, and hit G to update backlink page data. Check only the
Backlink Page Info box and hang on a little while your link data is being
refreshed. When the backlink audit is complete, examine the Links Back
column: it will show whether each link is indeed found on the page with either
dofollow tag or nofollow tag attribute. If the link or the linking page has been
removed, you will see the link missing or page not found value.
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Once you've found such non-existent links, you can safely remove them from the
project completely (right-click the link and hit Remove backlinks from project) to
make sure you aren't wasting your time on analyzing links that no longer exist.

: All project backlinks Q @ C Juick Filte ntains Y E: i
Autnmary #  Backink Page Domainin..  InLink Rank | Links Back v | Linked Page First Found . Last Found D
57| M yoLINCDNR R COmVe g6 ® 16 o | [iinkis missing] SEETNRSESINRLON | il242000 | .Jini 24,5050
46 b Inasliapioed comy 52 8@ | [inkis missing) @ zerovastestore COM  jan13,20..  Apr 25, 2020
47  3www.loaslinggood.combl 52 8o | [inkis missing i "‘as__tes“f"fe €M jan13.20.. Jan22 2020
48 www populationcennectio &5 o 11 0 | [page not found) "‘-em"[es“'a Sl Aug 3,2020  Jun 13, 2021
4o 9w popuiationconnectio 550 118 | [page not founa) S ZRiOMAsIRsIDIR Loy Aug 3,2020  Jun13 2021
50 & www populationconnectio 65 0 11 ® [ page not found | NI 1:}’?'."1‘%{\3‘3.70’8 comy Aug 3 2020 Jun 13 2021

| Step 2: Assess your backlink profile as a whole

A link profile is made up of individual links — but before you look into the

details of each of your links individually, you need to understand how they are
performing together, and identify the core strengths and weaknesses of your link
profile as a whole. You can do that in the Summary section of the Backlink Profile
module in SEO SpyGlass. Here, you'll find your total number of backlinks and a
wealth of important stats on them.

How-to 1: Compare your Total Links vs. Linking Domains. The total number
of backlinks your site has is a good starting point in understanding how strong
your backlink profile is. Yet multiple links coming from one and the same domain
are considered to have lower value, so unique linking domains are typically a
more reliable metric than link count.

Your link profile will obviously have considerably more total links than linking
domains, but your aim is to have as even a ratio as possible.
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%2 link-assistant.com Mar 3, 2021
Backlinks Domains
g 790 ™ 65.8% dofollow 3 7 1 5 "\ 61.6% dofollow

How-to 2: Check the dofollow vs nofollow ratio. While it's true that nofollow
links do not have SEO weight, a natural link profile can’t consist of dofollow links
only, so your best option is to have a natural mix of nofollow and dofollow links.

If nofollow links prevail in your backlink profile, it's a signal to rethink your link-
building strategy and try to focus on acquiring more SEO-valuable dofollow links.

If there aren’t any nofollow links in your profile, this may be a flag that your
links were acquired in an unnatural manner and you need to further investigate
your profile for other traces of spammy techniques.

How-to 3: Assess your link profile growth over time. Go through the Live
Backlinks History to get an overview of how your backlink profile changed over
time. Review the backlink history to see if your site’s number of backlinks has
been growing. Look for spikes to figure out which of your marketing activities
(content, campaigns, etc.) have been especially successful in attracting links.

Live Backlinks History im 3m ém 1y [LiveLinklng Domains History ] im 3Im 6m 1y

How-to 4: See the SEO strength of your backlink profile. The audit tool
compiles a brief overview report into the PageRank and the authority of the
referring domains. InLink Rank is a metric to estimate the authority of the page
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or of the domain according to a number of search engine ranking criteria. This
metric is crucial to consider in your link building strategy to secure your site
against link penalties.

Page InLink Rank Domain InLink Rank
a B1100 ilep L] 0y 08
& Bi.E r & Bi80 .1 —_—
L] £ * T180 -3 —_—
i Bi.70 & —
£ ¥ Eit]
4 ir 150 ¥

How-to 5: Analyze how many backlinks are coming from homepages. As the
homepage is the most authoritative page of a website, links appearing there can
be easily deemed as paid links — especially if their number is excessive.

If links from homepages considerably exceed links from internal pages in your
link profile, pay extra attention to these links and make sure they were built

naturally.
Backlink TLDs Domains linking from homapage
KT read -] £ 2o " ® Linking from Romspags CRher domaing
B65.2% 5.2% 2.9% 22% 1.6% 3.1% 96.9%

How-to 6: Check backlink countries. When it comes to backlink countries,
just like with other aspects of link profile audit, you should keep in mind your
links’ diversity. Yet the rule of a thumb is that if you optimize your website for a
specific geo-location, your aim is to get maximum location-relevant backlinks.

Say, if you're a UK-based business that targets a local market, but most of your
links are coming from USA-based websites, it's high time for you to switch to

getting good backlinks from local sites.
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How-to 7: Check top anchor texts and keywords. Irrelevant anchor text,
keyword stuffing, or too many identical anchors can get you in trouble with

search engines and cause a ranking drop.

If your obvious anchor text leaders are commercial anchors with lots of money
keywords, it's high time to start an anchor-text diversification campaign.

Anchor texts [Summarny) Linked Pages
2 ,528 .Lmsquoungso(. lexts - \ “] . 1 1 8 Links 1o cther pages
w Teat Wnks |!|"'1}"‘:"'h1 o Linos 0 Hagt gt Ly 3 Ot BOgeS
84.0% 6.0% 22.6% TTa%

Further down, you will see the Anchor texts cloud which is a visual presentation
of your anchor text density. The top anchors (often this is a branded anchor of a
company), are highlighted in larger fonts and different colors.

Anthar toxts cloud
<NO text> 202 . 285 15t page google ranking (26) 302 (40) 3268. link-assistant.com (108} al- 3 software & seo tools 21) ane
27) heare (74

.7y hitp:/iiwww link-assistant.com

s hitp:ihwwwlink-assistant.com/ 163 nipsiwen inkassistant cominkassistant (37) hitp:/fwwwlink-assistant. com/rank-

tracker! (101) hitpeiwaelink-assistant comisec-spyglass/ (36) hitps:farslink-assistant.comy (T0) hitps: i

......... " » link assistant - “nk
bUI'dlng report Kessistan 51 link-assistant o2 liNK-assistant.com

re (28) linkassistant (7

ranktracker sac e natat SE0 powcrsurtc co sommave (31) SEO SPYQlass

website auditor
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How-to 8: Examine the linked-to pages. Most links your site receives will
typically point to your homepage — the first level in the structure of your
website. However, you need to balance those links by a number of other links
going to deep internal pages of the website.

If you have very few links pointing to your internal pages, it may be a good idea
to launch a thought-out content marketing campaign that earns more backlinks
for your deeper pages.

Anchor texts [summary) Linked Pages

/ I:_-,\ 2 ,528 Unigue anchor taxts -\ 1 "1 18 uinks 10 0thar pages

[ |
”. || » Test lnks Image Eniks w Links %o homepage Links i0 offier pages
L |

\ /
Kﬂ B / 04.0%  6.0% 226% 77.4%

wa
=
@

560 pOwWETINE

Step 3: See how your links compare to
competitors’

The next crucial step in your link profile audit is checking how it compares to
your main competitors — to identify your site’s strong and weak points and see
what will help you outrank your competition.

How-to: Add competitors’ sites for comparison. In your SEO SpyGlass project,
navigate to the Domain Comparison module and specify the URLs of your top

SEO competitors. Voila! The tool analyzes backlinks of your top ranking rivals,
comparing them against a bunch of crucial link factors, with a 1 to 5 overall rating
assigned to each site.
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Tip 1: See where your competitors’ links intersect. Looking into the

intersection in your competitors’ backlink profiles can give you insight into their

link strategy — and help spot some valuable link building opportunities for your

own site.

To do this, go to the Link Intersection submodule (still under the Domain

Comparison module) to see the domains that link to two or more of your

competitors but not to you. Such referring domains are your best candidates

in terms of link acquisition, as they are relevant to your niche, and pitching a

backlink from them will be quite natural.

Summary

Copyright © Link-Assistant.Com
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& 1515e0.com

& 21handshake.com

& Tatmatmedia.com

& 1stwebdesigner.com
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& nodexigraphgaliery.org

& searchenginewatch.com
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Tip 2: Explore competitors’ links in-depth. When you were adding competitors
to the competitive backlink analysis, SEO SpyGlass created a project for each of
them in the background. In the Projects drop-down menu, select a competitor
you'd like to look at in detail, and hang on a moment while SEO SpyGlass loads
all the data. Switch to the Summary module for an overview of the competitor’s
link profile. The anchor-related part can be especially useful for ideas on new
anchors for your links. Anchor diversity (unique anchors divided by backlink
count) is also an important metric to consider — it'll give you a solid idea on how
many of your anchors you need to optimize for your target keywords.

| Step 4: Pinpoint potentially dangerous backlinks

Now that you've reviewed your link profile as a whole, it's time to spot potentially
dangerous links in it that may end up with link penalties. The most convenient
way to go about this is to analyze link quality by domain — it is considerably
quicker and no less effective. Especially if you have a few thousand links or more,
evaluating them by linking domain is going to save you tons of time.

Calculate Penalty Risk. In SEO SpyGlass' Backlink Profile module, switch
to the Penalty Risk submodule — here, you'll be able to review and analyze the
domains that link to your site. Select all referring domains and hit the Update
button (* to refresh on the Penalty Risk stats.

Hang on a moment while SEO SpyGlass is checking the domains. When it's
done, click on the header of the Penalty Risk column to sort the domains by their
riskiness.

Roughly, a link with a 0 to 30% risk value is usually considered safe. A link in the
30 to 70% range may potentially be harmful, so it's recommended that you take
a closer look at it. A Penalty Risk of over 70% is considered high and calls for
immediate action to prevent link penalties.

Copyright © Link-Assistant.Com 78



http://www.link-assistant.com

_... SEO PowerSuite SEO Workflow

%5 link-assistantcom )

Lk peAaly Frik
98.2% 0.0% < ) 0.0% 2.1% 97.8% 0.1%
Pﬁﬂ!l}' Risk ¥ ot Badilnks = B 2! Detollerw Baciirks O
T ] -]
48%
2844 Ta44
aTH e 2300 13
5% 1788 1788
il 1504
I .
1328 15
7 pedphuncen 46% ] ]
3% . . ’
0% e

For details on why any one of the domains is considered risky, click the info
button next to the domain’s Penalty Risk value. This will reveal a list of factors
that make links from this domain potentially risky.

o Linking Domains Backlink pages

#  Linking domain Penalty Risk # of Backlinks ~
1 scooterbeegoogle blogspotcom C n 48% 6,028
2 & bravinglechnology.com N
Detected Penalty Risk factors:
3 kingofwebd2 mihanblog.com
1. There are several links coming from the same IP address. Such
4  onpageoffpage.com links can indicate a link network 50 please review them to avoid penalty.
5 @ growmthhackers.com 2. The link is sitewide. Being popularin the past, today sitewide links
bring more trouble than reward. Please inspect sitewide links and avoid
6§ @ genuineonlineeamings, blogspot.com crose-linking between your websites,
3pl 1y . ‘ N
T praplus.com 3. Several links have the same C-Class block. Such links can indicate a
Tt AN link network so please review them to avold penalty.
] & kuliahviablog. blogspot.cor

in more than 10% of your backlink

| Step 5: Re-check suspicious backlinks manually

It's up to you how “strict” your backlinks cleaning-up will be, but removing lots of
backlinks at once may cause a ranking drop, so, not to overdo with link removal,
you need to smell-test the suspicious links manually and get rid of your links in
the most “glaring” cases only.
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How-to: Examine the risky linking domains. Still in Backlink Profile > Linking
Domains submodule, in the Linking domains tab, go through the available
columns to double-check all the suspicious links you've found. Select the
domains and click the update button (G to check if the domain is relevant to

your topic, and if the website itself is trustworthy.

%5 link-assistantcom ()

Project Linking Domains Histony

37K

Al project domains HITLDS -| &

w

¥ Linkng Doemain - Doman rLeil Raak #of Baciinis # of Dofolow Bacidnin
02108 ANCIILENG. SO 18 2 o
07cn com ad 1 1
Tie 73 T3

200L COM PR 2 2
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n
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Tip 1: Check how much traffic each backlink brings. Although not an SEO
factor, stats on traffic through backlinks let you see which of your links bring

actual visits to your site.

The data on referral traffic is driven from Google Analytics. So, you need to
specify your Google Analytics credentials, if you haven't done it at the beginning,
and the audit tool will sync with your GA account and gather the traffic stats. You
can add the Referral Sessions column by clicking on the Edit visible columns button
in the upper right corner of the workspace and quickly see if the backlink pages
and referring domains bring you page views. (Alternatively, in your Backlink
Profile, switch to the Referral Traffic submodule that will give you a breakdown by

referring domains and by backlink pages).
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Customize columns for Linking domains
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Clear all

Now, you can see how many visitors each of your backlinks has brought in the

last 30 days in the Referral sessions (GA) column.
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Tip 2: Check InLink Rank. This metric, being an alternative to Google’s

PageRank, shows the value of your backlinks. The higher InLink Rank score

means that these links (or domains if you check Domain InLink Rank) are the
most valuable in your profile. And a low score helps you to identify low quality,
spammy links. If you see that there are such links in your profile, you should

consider removing them to stay safe from link penalties.
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Tip 3: Use tags. You may want to tag some of your backlinks at this stage, so that

you can quickly sort out all the links that require further action (e.g. if you plan
to contact the webmaster to ask for link removal). To tag a backlink, right-click it
and choose Add tags to selected record(s).
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Then, use the filter tag to sieve away the bad links from the rest of non-spammy

links.

o  Dofollow domains ~ | AITLDs - O ter cont Yy 2 3
#  Linking Doman Doman nLin..  2of Bac. 2 of Dofolow B... Penaly Risk  First Found Date Tags s
1 & apemake 1% 2 2 35% Aug 22, 20138 contact tolake link down, SEQ _.
2 searchingint i ® 1 1 35% Jan 29, 2020 contact o take link down; SEOQ ...
3 searchweb.nl 1. 1 1 5% Apr 25, 2020 contach to take link down; SEOQ ..
4 searching-w 1® = | 3 35% Jan 5, 2020 contact tolake link down, SEO .
5 & kuliahwiabl 1w 476 476 35% Oct 20, 2018 contact to take link down, SEQ .
6 seek-infemne 1@ 1 1 35% Jan 1, 2020 contact o take link down; SEQ

7 @ preps.de 1 4 4 5% Sep 2, 2018 contach to take link down; SEO ...
8 & abdoualgy 1% 1 1 35% Mav 3, 2018 contact o lake link down, SEO .
9  searching-in 1@ 3 3 35% Dectd, 2019 contach o take link down;, SEQ .,

10 @ crackeddp 1 4 4 35% Jun 13, 2018 contach to take link down; SEO ...

11 & crackalifre 1% 4 4 35% Jun 14, 2018 contact to lake link down; SEO _.
12 f ] 18 18 36% Oct 15, 2018 contact o fake link down, SEQ

| Step 6: Have harmful links taken down

Once you've identified dangerous links in your backlink profile, it's time to get
rid of them without waiting for actual link penalties. The most commonly used
method of doing that is by contacting the webmasters of sites that link to you,

and simply asking them to take the links down.

How-to 1: Get webmasters’ contact details. To save time on digging up contact
info manually, you can get webmasters’ email addresses right in SEO SpyGlass.
To do that, in your SEO SpyGlass workspace, right-click the header of any column
to open the workspace editor. Add a Contact Info column to your workspace

(by double-clicking it in the list of available columns on the left), and click OK.
Now, select the links you'd like to get contact details for, hit the Update button,
and select Contact Info to be updated. The column you've just added will now
populate with email addresses of webmasters (if available on the website).

How-to 2: Reach out to webmasters via email. Copy the email addresses SEO
SpyGlass found for you, and send out emails to webmasters. If you only found
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a couple of spammy links, you can easily do that by composing a personal email
for each of the webmasters — but if we're talking about dozens or hundreds of
harmful backlinks, you may want to create an email template requesting link
removal. In either case, make sure you introduce yourself in your email, mention
your position (e.g. SEO or site owner), explain that you are trying to prevent (or
recover from) a search engine penalty and would appreciate it if the link was
removed, specifying the URL of the page you found the link on.

Step 7: Disavow spammy backlinks you're unable
to remove

If you have a large number of spammy links to your site, or if you don't hear
back from the webmasters you contacted asking to remove the links, you can
tell Google to ignore these links by disavowing them. You can easily generate a
disavow file right in SEO SpyGlass.

How-to 1: Add links to the disavow list. In your SEO SpyGlass project, select

the backlinks you'd like to disavow. Right-click the selection, and hit Disavow
backlinks.
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How-to 2: Decide if you're disavowing the spammy backlink only or the
whole referring domain, and add comments. In the menu that pops up,
choose whether you'll only be disavowing the backlink page you just added
(Backlink), or the whole domain that links to your site (Entire Domain). At this step,
you can also add a comment to the records you're disavowing. Comments are
useful for your own future reference - whenever you review or edit your disavow
file later, you'll instantly see what kind of referring domains you were disavowing
and why.

E Disavow Backlink(s) ot

Disavow the backlink(s)

Choose if you wan! 1o disavew 3 specific backlink, of the enting linking domain
Disavow mode: = Backlink Entire domain

Comment:

Mate: to export your disavow file and submit it to Geogle, go to Preferences -> DisavowBlackiist Backdinks

How-to 3: Export your disavow file. After you've added all links you're about to
disavow to the list, go to Preferences > Disavow/Blacklist Backlinks. At this stage,
you can edit the comments by double-clicking any comment to make changes.
Clicking Add lets you add links to your disavow links, and clicking Remove deletes
selected records from the list. In the Choose the action menu, you can select
whether you'd like to simply disavow the backlinks, disavow and exclude them
from all future updates you make in the project, or disavow and blacklist the
links (have them removed from the project completely).

Once you're happy with your disavow list, hit the Export button and select the
folder to save the file in so that you can upload it to Google Webmaster Tools.
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DisavowBlacklist backlinks
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How-to 4: Upload your disavow file to Google. In the Google Disavow Tool,
select your website and upload the disavow file you generated. That's it — you've
told Google which of your backlinks to ignore, and your site is all set to start

clean!

Tip: Mind that every new disavow file you upload to Google will override the
previous one. If you've already submitted a disavow file for your site, make sure
your new file includes the previously disavowed links in addition to the ones
you're disavowing for the first time.

| Advanced SEO tips for a complete link audit.

Diversifying anchors

Link anchors is something you should have in mind in your future link building
strategy. Switch to the Anchor Texts module to have an in-depth review of your
anchor phrases. Use the drop-down arrow to filter text links and image links.
Look through the Anchor Text column. Once you find a spammy anchor or an
empty text link, check the details in the Backlinks column. See if you can request

from the referring domains to remove or alternate the surrounding link text.
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Fixing dead backlinks

For fixing dead backlinks, go to the Backlinks report and review the Linked Page
Status Code. Pay attention to Page Not Found value. If there are any domains
linking with dofollow tags to 404 pages, create such pages for the available link
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or redirect such URLs to other relevant pages.
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Alternatively, switch to the Linked Pages module and filter the pages by Linked
Page Status Code to get the overview report for all your broken links. Pay
attention to linked pages with the largest number of dofollow backlinks and
referring domains. Fixing dead backlinks is a surefire way to accumulate more
link juice by a simple and timely link profile audit.

% All pages O

#  Linked Page § of Backinks 8 of Dofolow Backinks. 8 ofLinking Domaing | Linked Page Sistus Code
1  wwwlink-assistant.co 4 4 2| 404 Notfound
2 & wawlink-assistant 2 1 1| <04 Mot found
3 & wawlink-assistant 2 [} 1| <04 Mot faund
4 & seodorumlinkass 2 L] 1] 404 Notfound
5 wwwlink-assistant oo 2 2 1| <404 Mot found
[ 2 [1] 1| <04 Mot found
T 2 0 1| 404 Mot found
B  wwwlink-assistant oo 1 LI} 1| 404 Mot found
9 & wwwlink-assistant 1 1] 1] 404 Notfound

10w ant 1 o 1| 404 Notfound

11 www =11 1 [1] 1] <04 Mot found

Dorain Companison 3

12 & wwwlink=assistant 1 0 1| 404 Notfound

Monitor backlinks regularly not to overlook an SEO attack

Sometimes, intruders resort to negative SEO practices to hurt someone’s
rankings. If you feel there's a high probability for an SEO attack, consider auditing
your backlinks regularly. For a professional link profile audit, SEO SpyGLass link
auditor allows scheduling tasks and alerts.

Go to Preferences > Scheduler & Alerts, click to Add a task, and select the task type

as Update backlink data. Following the wizard, define the type of backlink data to
be updated, frequency of backlink checkups and the delivery method.
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Scheduled Tasks & Alerts
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For example, you can define an alert for too many new backlinks coming from
one or only a few referring domains (which is a signal of negative SEO link-
building). You will be alerted about a sharp increase in backlinks, and you will
have time to review them and disavow before link penalties hurt your rankings.

Step 5: Alert Settings

Would you like to knew i some significant changes occur once the scheduled task is Bnished? SED SpyGlass will monitor the events you selec below and notify you By
amail

Nuoitify e when any of the following @vents happen:

E1 arreast W0 aw BacElinkis) are found

Ableast backlink(s) are lost
Ableast new referming domain(s) are found
Ablaast relering domainds) are kst
Ed Backtinis trom at least 1 referring domains) are found
Backdinks from at least refering domain{s) are fost
E-rrbail alert 1o

suppor@link-assistant com

| Your link profile is all clean and shiny!

Now that you are done with backlink audit and free from spammy links, you've
got a clean link profile to start working on. It's time to start building relevant,
high-quality backlinks to win search engine’s trust and respect.
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Build quality links
(with the help of LinkAssistant)

Discover the best link building opportunities & grow your link profile

Link building is perhaps the most challenging part of SEO. With Google's growing
concern for the quality of a site’s link profile, researching link opportunities can
get incredibly hard and time-consuming. But as backlinks remain the strongest
ranking signal to search engines, link building, when done right, will bring you
better results than any other SEO effort. Follow the steps below for best working
ways to find link prospects and get them to link to your site.

Pick link Find quality link Reach out Manage your links
prospecting tactics opportunities to prospects and relationships

| Step 1. Choose your link building techniques

Review the commonly used link prospecting methods below, and choose the
ones that suite your niche best. Click on any option for a detailed description.

Review the commonly used techniques. Take a look at the link
prospecting options below, and choose the ones that suite your niche best
(click on any option for a detailed description). Don’t worry if you don't find the
technique you'd like to use - you'll be able to create your own, using the Expert
Mode function.

Guest posting

Writing posts or expert articles for someone else’s blog is common practice.
If the blog is an authoritative resource, a link to your website included in the
post can be of big SEO value. However, mind that large-scale guest blogging
is officially outlawed by Google. This does not mean you cannot guest blog
at all; but as a rule of thumb, it's recommended that guest posts should
only be published on relevant sites. Avoid guest blogging networks and
websites created purely for posting articles. Detecting such sites may be
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tricky; here are the common qualities you can recognize them by:

- The site uses a standard or free design template;

- Articles and posts are not centered around any particular topic;

- There are no signs of user engagement (no comments or social shares);
- There are no real author bios;

- There are no contact details.

Online reviews

Most probably, there are hundreds of posts online written about things
related to your business. Quite often, a review of your product, company,
or service is a win-win. The blogger gets an idea for a new post that might
be useful to the blog readers, and you get quality links (as well as exposure
and additional traffic). Besides, other bloggers will see the review, and some
of them may want to write about your business, too. Once you've found
bloggers that are willing to write about you, make sure you collaborate with
them: send in a clear explanation of what you do and how you do it, help
with visuals and design (logo, pictures, etc.), and provide product samples if
needed.

Bloggers often publish comparison reviews. A comparison that you feel
could include your product or service can be a good spot for a link.You can
also look for outdated reviews of products or services that are similar to
yours. These can be great places for backlinks: the page’s author may be
willing to update the copy with a description of your product and a link to
your site.

Commenting

Industry blog posts and news articles can often offer opportunities to raise
brand awareness by jumping in to the comments to share your content or
information about your products/services. However, make sure you are
careful enough not to look spammy; remember that your comments should
look natural and bring some value to the table rather than shamelessly
advertise your brand.
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Giveaways
Giveaways can be great for brand exposure and link building. Almost in any
industry, there are popular blogs and resources that run competitions and

giveaways to boost user engagement and get some extra traffic.

Offering your product or service in a giveaway is a win-win - the platform
organizing the giveaway gets something to offer, and you get brand
exposure and links from a reputable source.

Forums

Topical forums can be great spots for links and raising brand awareness.
Like with commenting, it's important to keep your posts on forums natural
looking and bring value to the table instead of purely promoting your
product and stuffing your posts with links.

Links Pages

A lot of sites have useful resources pages. If you choose this technique,
make sure to avoid link directories created purely for link exchange. You
can easily spot such pages: typically, they're full of all kinds of links that are
not related to a single topic, and can often include hundreds of links. Look

for non-spammy links pages that only include resources on a certain topic.

Links Submission Forms

If you wish to harness the potential of link development networks, you
can use this method to find relevant link exchange partners that use link
submission forms, and fill in these forms for you automatically. With this
feature you can get lots of link exchange partners very fast.

Directories

This method is more applicable to brick-and-mortar businesses —
make sure you don’t miss out on this opportunity if you are one. Find
local business directories, chamber of commerce listings, and business
association websites: these are good places to have links from. As a
tangible bonus, these links will bring you some extra traffic, too!
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Topical blogs

One of the most effective strategies is finding industry blogs that cover
topics related to your business, and reaching out to them asking to

feature your product or service in their posts. You can either find some

of their existing posts where you believe a mention of your product could
be included, or suggest mentioning it in a future post. Mind that such
opportunities can be paid or imply that you offer something in return to the
blogger, just like with giveaways.

This method also lets build relationships with authors that can grow into
lasting partnerships.

Competitor backlinks
Uncovering the link profiles of your top ranking competitors is perhaps one

of the most effective link building tactics. Looking at a successful
competitor’s links lets you easily spot hundreds of potential link

opportunities of all kinds - reviews, blog posts, forum threads, and what
not.

Your Backlinks
Find backlinks that already point to your site and analyze their value.

| Step 2: Discover quality link opportunities

Now that you know which research methods you'd like to use for your link
prospecting, it's time to get down to the actual search.

Run the search in LinkAsssistant. Create a project for your site in
SEO PowerSuite's LinkAssistant, hit Start a New Search, and select a method
you'd like to use.
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At Step 2, enter your keywords and select the search engine you'd like to

search for link prospects in. For keywords, use industry-related terms y both
generic and long-tail - and even your competitors’ brand names. If you feel you
could use some keyword ideas from Google Keyword Planner, click Get keyword

suggestions.

Right below, select a search engine you'd like to look for prospects in, and hit
Find.

Enter Your Keywords

You can enter one or several keywords at once. Try to specify the terms that are related to your business niche (that your potential
clients are likely to use when searching for your services on the Internet)

Keywords:
zero waste stores package free ahop zero waste shop package free shops
zero waste products no waste store zerowaste zero waste #zerowaste
LS E S @ Preferred Search Engines X
plastic free shops zerg
® Hide Search Engine List Request more search engines...
Get keyword suggestions Clear all
PN
EE usa Syt .
Search engine: (=]
& Google == UsA
Google (USA e ~ bl
Yahuo! Add Custom
Manage search engines
Anadge search engine G Google com (MBPS}
Tags: & Google.com Mobile
Guest posting G Google com Images

M 8ing Us

Online Help Cancel “
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Hang on while LinkAssistant is looking for link prospects and collecting their
contact email addresses. Once the search is complete, select the prospects to add

to your project (you can keep all selected for now) and click Move to Prospects.

2. Check the value of potential links. To see how reputable your prospects are,
switch to the Prospects > Prospect quality tab, select all records in your workspace,
click C’) update , and choose factors you'd like to update to determine the quality
of the potential link (like InLink Rank, Page/Domain Authority, Domain age, or all
kinds of social signals) and click OK.

Schedule
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Examine the stats and pick the top prospects. Delete the ones that you decided
against by right-clicking them and hitting Remove Link Prospect(s).

| Step 3: Get in touch with link prospects

Now that you have a list of pages you'd like to get links from, it's time to contact
the potential partners you found. Follow the steps below to learn how to

automate the process and maximize the efficiency of your outreach.

How-to: 1. Customize email templates. In Preferences -> Email Management ->
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Edit Mail Templates, you'll find a bunch of ready-made templates that you can
customize. Pick a template that suits your niche and the nature of your request
(eg. Guest Posting Inquiry), and hit g*= to add some details about your website
and business to make the email more personal and engaging. You can also
create your own templates from scratch - just hit (+) to do that.

2. Email potential partners. Select the partners you'd like to contact (make sure
you select partners that belong to the same partner group). Click [~Memai , pick
the email template you'll send out to this group, and hit the OK button.

Send = Mail template Guest Posting Inquiry ~ ¥
#* Edit
#  Prospect Email Prospect URL et
3  info@websitesetup.org & websitesetup org/best-forum-software/
4 noreply@adamenfroy.com & www.adamenfroy.com/membership-site-platforms
To: info@websitesetup.org Q

Subject: Do you accept guest posts?

Dear owner of https://websitesetup ora/best-forum-software/,

I'm from hitps://zerowastestore com/.

| came across your site, https.//websitesetup org/best-forum-software/,
and ahsnhitelv Inved itl The thinn is | write nn tonics verv similar tn

Online Help ﬁ Cancel Apply

| Step 4: Manage your links

Keep an eye on the links you've built as your link profile keeps growing.
Remember to regularly check that your links are in place, have the right anchor
text, and don't get under a Nofollow tag.

How-to: Verify links. To check on the links you've built, select them in your

LinkAssistant project and hit (/) verry . Select Scan only current page and click
OK.
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T Schedule
Look for =) ?‘q
SRl @ Add I’ setstatis | (C) Upgate  [7] Emai () verty | [i53 &Tif:rsrs
#  Prospect URL " Verify that linking domains are still linking back X

1 & financesonline....

Update data for 6 prospects

2  @&techjury.net/be

3 atechnologyadvi.. Perform a deep scan:
Please set limits for the spider, to control the process of checking URLs. These settings let you search for

4 @websitesetupo.. backlinks on several or all pages of the prospect's website.

5 @& www.adamenfr Explore a specified number of clicks deep from the starting point. 2 :

6 @ www.crazyegg. Scan a specified number of web pages linked from the starting point. 20 =

7 &www.crazyegg. No scan depth limits at all! (This may REALLY take a while.)

" | Swwriactind Check specified pages only:

9 & www hostinger Choose this option if you want to check only the backlink pages that you have recorded in LinkAssistant. If the

links are not found on these pages, the software won't check any other webpages.

10 & www.ionos.co e
® [Scan only current page.

1" & www local10.c

Online Help ﬁ Cancel
12 & www.makeuse.

Once the verification is complete, right-click the header of any column in your
LinkAssistant workspace, select Verification Passed from the list of available
columns and hit OK.

Link Prospects:

Look for % { = Filtar ean os
fo= o) el @ Add |P’ S8 Stats f:) upaste || Emaa Varity KF 1 Y & %
#  Prospect Doman Title Prospect Emad Saatn Tags Entrance Date  Verification Passed

1 R Swes gt customize colmmns Tor Link Prospects

2 hitp Pavevs smiali

3 hpimaketinga, b ea Ll Clear all
4 nllps Meww skar,  Backink info Praspect Domain

B hiipsiwaw posi Backlink Pags

6 hiip e Brand m Wefification Passed e

T hitpUgo, accelity Verification Mads On Prospect Emall

B hpugreentay.o Found Anchor IRL

B i drink Found Anchor Text S

10 hips:Nmarketing Assignad Anchor URL Tags

1 mittp Mg e m Assignad Anchor Tex

12 nprwesw besta Assignad Backlink Image Entrance Date

13 hip e hebe Assigned Backlink's Description \asifieatinn Pagead

14 hitpFerers inpat Todal links (Backiink) B3 shiink columns to f sereen

In the Verification Passed column, examine the verification status of each of your
partners. Look out for links that come back with a No status (these links are no
longer found on the backlink page), get under a Nofollow tag, or have wrong
anchors. When necessary, contact your link partners right from LinkAssistant (by
selecting the partner in your workspace and hitting [~]emar ) and shoot them a

Copyright © Link-Assistant.Com 97



http://www.link-assistant.com

_.. SEO PowerSuite SEO Workflow

message explaining your problem or request. Remember to regularly check your
inbox in LinkAssistant's Email module, and try to promptly respond to partners’
emails.

Remember to regularly check your inbox in LinkAssistant’s Email module, and try
to promptly respond to partners’ emails.

| Enjoy top rankings!

Congrats - you've set your link building campaign in motion! This is the last
step in our SEO Workflow series, so if you followed the instructions from the
previous guides, you should be starting to see your rankings grow very soon.
Do not forget that that all the work you've done requires maintenance though:
remember to track your rankings in Rank Tracker, regularly check your site
against all kinds of issues in WebSite Auditor, monitor your link profile's growth
in SEO SpyGlass, and verify individual links in LinkAssistant.

Happy SEQing!
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Use social listening to boost SEO
(with the help of Awario)

It's more or less established that social media signals have an indirect impact

on search results. This is the result of Google striving to become more objective
in its rankings and see content as people do. And people care a lot about what
social media says. Imagine looking up and finding out it has tons of negative
feedback on social networks. Would you go with it? This is why Google is looking
at both volume and sentiment of brand mentions online, and SEOs strive to take
care of both.

Having said that, link building hasn't gone anywhere — it is still at the core of any
SEO strategy. And it makes sense to use the ever-expanding social media simply
to get more links.

Let's see how social listening can help make your SEO strategy truly
comprehensive.

Keep an eye Find unlinked Find guest
Grow brand ) . Learn from
on your brand’s ) mentions and turn blegging .
) mentions : ) . your competitors
reputation them into links opportunities

| Step 1. Keep an eye on your brand'’s reputation

Since Google uses sentiment analysis of mentions and reviews to prevent
negative advertising, it's necessary to take care of how your brand is perceived
online. Also, it's important to prevent your brand from getting into social media
crises, as it can cause not only reputation problem, but also a sudden ranking
drop.

How-to: 1. Find all mentions of your brand keywords. Open Awario and type

in your brand name to create an alert. Feel free to add several keywords: your
company's Twitter handle, hashtags, and alternate versions of the brand name.
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Create a project

Brand name: Tesla Tesla motors #esla aelonmusk
Product description: electriccar | green vehicle | eco-friendly truck
Competitors: Mitsubishi I-MIiEV || Ford Focus Electric

CREATE PROJECT

Once you create an alert, Awario will gather mentions of your brand in real time
from all major social networks (Facebook, Twitter, Instagram, YouTube, Reddit,
etc.), blogs, forums, news sites, and the Web.

How-to: 2. Look at the sentiment of your brand. Go to the Dashboard to
see the Sentiment analysis along with all the other main information on your

mentions.
smvrney o Q i s
2.4K byl np BAM
R25% ok

. {51 Pairion Larar [ arvarrue B -
e i i university
L ——— e ) _:_.‘::
v .

aa“,.- I
o o W= 1 = T = 1
L. B P * Lt B LRl T TR
Tl e R e T

.:,..-.-‘.... —

o e N g T e Pt vam i

oo - {‘ : r\ _ -

You can check the sentiment analysis at any time. If at some point you notice a
spike in negative mentions, then you might be at risk of a social media crisis. Just
click on the negative mentions in the chart, and you'll be taken straight to your
Mentions Feed so you can see what's going on in real time.
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| Step 2. Grow brand mentions

There's enough evidence to suggest that “implied links” or “linkless mentions”
already play a role in rankings and will play a much bigger one in the future. To
grow brand mentions, you've got to know where your existing mentions come
from.

How-to: 1. Look at your mentions’ stats. Go to the Dashboard and see which
sources your mentions come from and what the languages and locations of your
mentions are:

awario

38K 24.6% 64% 128.5M .

N

R (5 viow in Bacome u Mo AliScesies by LD. nqr«nnm
S o a O Ty
s oril i wht w
Y e, b 82
.
@ ) vy e
e O of Miapars. vie becaa Fa @ Q) Busraan raide
T e L
T P st b
B Qs
o L o
LE L
£O of Vxpase Ho Docima P e #GWO
e 5w v 0ot g
- o

How-to: 2. Find your social media influencers. Go to the Influencers report
to see the list of people who've already mentioned your brand sorted by their
number of followers.
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Growth Hackers 7

b

WViadimes Botgvadse

Joe Marn

Gabdiela Caidazs

Sieget-Gake

Amanda C. Waits

Miyah MeTear

Dianice Turmesy

[an MouRhrop

290206 0

CXl

How-to: 3. Find new social media influencers in your niche. Click - next

174.9K

SLIK

AT 5K

417K

25 EK

171K

11.3K

105K

93K

SEO Workflow

1749

532K

47 5K

417K

268K

171K

11.3K

10.5K

9 3K

to the Mentions module in the sidebar to create an alert for your industry. Insert

keywords that best describe your field of work.

Create a project

Based on the details you s

well as sales opportunities for you

each one

Brand name:

Product description:

Competitors:

@elonmusk

eco-friendly truck

Ford Focus Electric

CREATE PROJECT

And go to Influencers to see the list of influencers in the niche.
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How-to: 4. Engage with influencers. Influencer marketing is based on building
a relationship with your influencers. This comes down to engaging with chosen
influencers on social media (“liking"/sharing their posts), mentioning them and
linking to them in your posts, and commenting on their blog. You can do that

straight in the app:

Buzz Crowd &

Valentine's Day is right around the comer. Help potential customers find the perfect gift and
boost your Valenfine's Day sales with these #smallbusiness marketing tips.
ow.ly/alTo30noMNPm

© - m:- e:

Reply

Keep in mind that it's usually more fruitful to target micro-influences — people
with a couple of thousands of dedicated followers.

How-to: 5. Reach out to influencers. Give the influencers a short explanation
of who you are and what your brand is (hopefully, they'll recall you from your
interactions), what you would like the influencer to do, and what's in it for them.
In some cases, after you've engaged enough, you can just ask for a mention of
your brand. In others, influencers won't do that without a monetary reward. But
in most cases, it's about some mutual favors, like an extended software trial.

Step 3. Find unlinked mentions and turn them
into links

Link building is still at the core of every SEO strategy, meaning that it's important
to use every opportunity for getting a backlink. One of the apparent ones is
taking unlinked mentions on blogs, forums, and news sites, and asking the
webmasters and authors to turn them into links. The problem is, SEO tools don't

look for linkless brand mentions. But a social media monitoring tool does.
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How-to: 1. Find unlinked mentions only. Click on §&8 . Then choose Boolean
in the Choose Alert Mode window. Boolean search is an advanced way to work
with almost all search engines. It allows users to combine keywords with

Boolean operators (AND, OR, AND NOT and etc.) and find exactly what you're

looking for.
Alert settings Hide Help
Alert name:
Include Histerical Data Any Time
Search query:
(+”Link Assistant” OR +”SEO PowerSuite”)
AND NOT
1”13:- :#*,1ink-assistant.com/*”
:;:;.en
AOM web,news-blogs
Whitelist Blacklist
& Back Cancel Save Settings
In text:
(+"Link Assistant” OR +"SEO PowerSuite”)
AND NOT
link:"*.link-assistant.com/*"
AND
lang:en

FROM web,news-blogs

If you write one exactly like this, you'll find all mentions of Link Assistant or SEO
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PowerSuite that don't link to our website www.link-assistant.com. We're only

interested in mentions in English that come from news/blogs and other websites
(excluding social media). your brand. In others, influencers won't do that without
a monetary reward. But in most cases, it's about some mutual favors, like an
extended software trial.

How-to: 2. Reach out to the mention’s author and ask about the link. Thank
the author for mentioning your brand and ask to link to your site. In most cases,
it's not a problem for the author, and they'll gladly add the link.

| Step 4. Find guest blogging opportunities.

Guest blogging is an SEO technique that essentially never dies. However, it's
not as easy of a task as it seems: popular blogs are easy to find and hard to get
published on; smaller blogs are hard to find because they don't pop up in your
Google search. Social listening helps you find blogs that are less popular but
equally relevant.

How-to: 1. Find relevant blogs. Click on @8 Then choose Standard. Fill out
the form using keywords that best describe your niche and other fields if
relevant, and choose News/Blogs in the sources.

Alert settings Q

Alert name:
Keywords:

Excluded keywords:
Advanced alert Eacebook
Instagram
YouTube
Languages: Vimeo
Reddit
News/Blogs

Sources: Web

Whitelist Blacklist
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Then click . While social media accounts are monitored in Awario
in real time, it may take longer for websites. It's better to let the search run for a

couple of days, so that it finds you more news sites and blogs to contact.

Once you have enough results to work with, you can sort your feed by Reach to

see the most popular blogs first.

awario

) Da :
Conversations

(=l Mentions

®

psychology mrkt

g (©) The Psychology of Trust in

M Leads &2

|Z| Reports +2 menfions

Influencers

How-to: 2. Find social media influencers in
your industry. Jump to How-to: 2. Find your

social media influencers.

How-to: 3. Choose individual users, click on
their account, and look at their bio. In the bio,
you'll very often see a link to the user’s niche
blog.

How-to: 4. Reach out to the blogger. Follow

the link to see if the blog is relevant, and reach

out to the influencer asking for a guest post.
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Michelle O

@MsPurplePumpkin

COOK = CREATE - CELEBRATE Sharing
recipes, printables, travel (+mare!)
Creative Blogger, Photographer, Disney
Addict W My Disney blog goo.gl/VIdxtZ
® London/Essex, England

& thepurplepumpkinblag.co.uk
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| Step 5. Learn from your competitors.

In SEO, competitor research is an undoubtedly an important aspect. It's the same
when it comes to the intersection of SEO and social media marketing. You've

got to know where your competitors guest post, what influencers they work
with, what's their growth strategy. For that, you've got to create an alert for your

competitor(s).

How-to: Create an alert for your competitor(s). Click on and specify
the brand name of your competitor. Go to Alert Comparison to see how
you compare in terms of mentions’ volume, sentiment, locations, sources,

influencers, etc
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Do not neglect Social Media, and it will work for you.

Social listening is the easiest way to know the impact social media has on your
brand and to control this impact in the way that helps your rankings.
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Start rocking SEO with
SEO PowerSuite

Download SEO PowerSuite Buy SEO PowerSuite

(try out the tools for free) (grab SEO PowerSuite Professional or Enterprise)

Get the all-in-one SEO toolset and secure your site at the top of search results.
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